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COlUMBIA COllEGE 
FOUNDED 1890 
• I 9 51 
• I 9 52 

,.,OT ,.OR PROF IT 
TELEVISION 
RADIO BROADCASTING 
ADVERTISING • JOURNALISM 
SPEECH • STAGE • EDUCATION 
AND RELATED ACADEMIC COURSES 
DAY AND EVENING CLASSES 
COlUMBIA COll[G[ 
410 SOUTH MICHIGAN BOULEVARD e CHICAGO 5 , ILLINOIS 
TELEPHONE WABASH 2 - 6761 
COLUMBIA COLLEGE FACING GRANT PARK AND LAKE MICHIGAN 
LOCATION OF COLLEGE 
The Co ll ege is loca ted in the downtown d istrict of Chicago, facing Lake 
l\!ichi ga n and Grant Park. The facilities of the park offer the student unusual 
opportunity fo r sports and recreation. H ere he may lake advantage of th e 
proximity to the Field Muse um, the Planetar ium, the Aquarium, Soldiers ' Field 
and the out-door concerts in Grant Park . H e is also within walking distance 
of the Art Institute, the Chicago public librar ies and various radio stations and 
theaters. 
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COLUMBIA COLLEGE 
F R 1 TY 0 EYE R ' ,Columbi a College h a made a ignifi -
a nt ontribution to the development of profe ional edu ation in 
the nited ta te . The oil ge ha enjo eel a con tantl growing 
reputation for profe ional thorough ness, for practicality and for 
originality of instructional method. 
The curri culum and re ource of the College are directed toward 
providing students with the knowledge and kill which will best 
equip them to earn a succe ful living in an interesting profe sion . 
The graduates of Columbia ollege have demon trated by their 
rapid advancement in their chosen professions, the superior qu ality 
of the training they have received. 
olumbia Coll ege, stud ents " learn by doing." They study in 
profes ionally equipped classroo:llS a nd stud ios, under close super-
vision of specialists with ex tensi\'e practical experience in their 
eparate professions. 
The College has pioneered 1 n th e deve lopm ent of methods of 
training which are sound and rea li sti c, a nd which bring res ults. A 
work-shop approach, involving active st ud ent parti cipation , makes 
instruction concrete and mea ningful , and prepa res th e student most 
thoroughly and in the shortest poss ibl e time [or profe~s i o n a l work. 
Wh ether he chooses any phase of Radio Broadca~ting, Televi sion, 
Speech, Drama, Adverti sing, Journali sm or Edu ca tion , th e ~tuden t 
rece ives the most expert guidance a nd in truction a \'ailabl e. 
THE PROFESSIONS 
RADIO BROADCASTING 
TELEVISION 
ADVERTISING 
JOURNALISM 
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THE COLUMBIA COLLEGE FACULTY 
Practi cal men ma ke fo r practical instruction . T o in u re the 
maintenance of its ta ndards of practi cality and thoroughne s, the 
College h as developed its sta ff by obtaining outsta nding authoriti es 
and experts from both the profe sional and academi c fi elds. In 
addition, the staff is regularly supplemented with instru ctor ex pert 
in the newest techniques a nd developments of their profess ions. 
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OFFICERS AND INSTRUCTORS 
NoRMAN ALEXANDROFF, President 
DANI E L D. HowARD _________ ______ __________ _______ _______ ____ ____ ________ ____ _________ ________ Dean 
B. A. and M.A., U niversity of Chicago ; Further gradu-
ate work, University of Chicago. Formerly: Psycholo-
gist and Principal, Glenwood Ma nu al Training 
School ; Psychologist, Central Y.M.C.A. College; Psy-
chologist and Director of R esearch, Gulf Coast Military 
Academy. 
HANS ADLER--- ·- ··- -· ·· ·····----------·--- · -· · · ·· · · ··· ·- ··-·-······ · ···· ·· ·History , Philosophy 
M.A., University of Vienna. Formerly: Instructor, 
U niversity of Vienna; Instru cto r, Gary College, Indi-
ana U niversity. 
U . S. ALLEN ·---------------·--·--------------------- -------------- ---····-·····-·· · ····· · -· ··· · --Speech 
B.A., Grant University. Twenty-fi ve years with major 
Broadway dramati c productions. 
D E AN ALMQU IST ________________________________ _______________________ _____ Radio, T elev ision 
B.A., Uni versit y of Minnesota; Formerl y: Feature 
actor "Chu ckle T ime," M. B.S.; "This is Our Land," 
C.B.S. ; W riter , produ cer, "At H ome," N .B.C. T.V. ; 
Announcer, C.B.S., N .B.C., K.U.O. l\ £. 
FLORENCE BAKER· -·-·-··--·- · ······ · ···· -··· ··· · ··· · · · · ··- · ···-· -· · · · · -··-·· -···- · -·· -· · ·· -· ·- · · · · ·-Art 
Ph.B., University of Chicago ; M.A., Northwestern 
University. Northwestern Laboratory School and Work 
Shop. Formerly: H ead of Art Department, Michigan 
State University. 
STEPH EN BA U MAN N ____ ________ _____ _______ ____ Physical Education; Group W ork 
B.S., George Williams College; M.A., Northwestern 
U niversity. Gradu ate work, U niversity of Chicago. 
Formerl y: Director Camp Hawthorne; Associate Boys' 
Work Director, H yde Park Y.M.C.A.; Area Supervisor 
u.s.o. 
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MICHAEL BROWN ...................... .. .... . ..................... .. .. . .. .Radio, T elevision 
A.B., Columbia U niversity. Script writer, A.B.C.; 
Writer, Producer, W .E.N.R.-TV; Originator, "Super-
Circus" program ; Script writer, "Stand By for Crime." 
JoH BRvs o ................................................................ R adio, T elev ision 
Announcer A. B. C.; Te l ev is ion, W.E.N. R .-T.V., 
W .G.N .-T.V.; Formerl y: Announcer K.F. P.Y., W .C.-
L.S.; Ph .B., Lawrence College, gradu ate study Colum-
bia College. 
RALPH T. BuEHLMAN . .. . ... ...... .. ........... .. . . .. . .................. . . ............ . ..... . Radio 
Technical Supervisor, W.J.J.D.; Radio Engineer, 
W.I.N .D .; In tructor, Navy R adio School, Northwest-
ern University. 
CLYDE CASWELL ............... . ... ..... . . . ............. ....... ... .......... ...... Radio, Speech 
Program Director, W.K.M.O. ; Announcer, N.B.C., 
W .K.B.O., W .D.A.E.; Radio Actor "Show Boat," 
" Pepper Box Revue" ; Mankato State Teachers College. 
jAMES A. CoPAN ....... ... . . .. ....... .. . ..... ... . ...... .... ................ .. . ........ Advertising 
Advertising Manager, H arvey In c. Formerl y: Adver-
ti sing Production fanager, Goldblatt Dept. Stores ; 
Advertising Department, Hillma n's Food Compa ny; 
Northwestern University. 
HARRY CHRJ STIAN ........ . . . ................ ....... ... ..... Radio, Speech, T elev ision 
Producer and Staff Announcer, W.C.F.L. ; Announcer, 
W.I.N.D. ; Staff Announ cer, W.E.N.R .; Sta ff Announ-
cer, W.G.N.-T.V. 
H uNT DowNs ...... ......... ........ ... ............ ............ ........ .... ... .. ........... T elevision 
B.S., Virginia Polytechni c Institute; vVriter, T .V. pro· 
grams, "Suspense," "Lights Out," W .G.N .-T.V. l\ I ys-
tery Pl ayers ; Formerl y: R adio adverti sing producer, 
Goldbl atts Department Stores; T .V. Producer, J. L. 
Cooper R eview, W.E. .R. -T .V.; Producer, director, 
Tri-City R adio Network. 
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GILBERT C. FERGUSEN __________________________________________________ Television, Radio 
Radio and Television actor, "Henry Aldrich," "Gang-
busters," "Ma Perkins," "Bachelor's Children," "Stand 
By For Crime," A.B.C.-T.V. Formerly: Producer-Direc-
tor, W.J.W.C.; Northwestern University. 
VoLLA BENDT FROHMAN .... ________________________________________________________ Television 
B.S., Northwestern University; Formerly: Television 
producer, Salesvertising Associates In<.; Television 
actress on W.G.N.-T.V.; W.B.K.B., W.E.N.R.-T.V. 
CHAUNCEY GRIFFITH--------------------------------------------- -----------------------------Music 
B.M., University of Rochester; B.Ed., Western Wash-
ington College of Education, M.M., Northwestern 
University. 
HERMAN H. HEGNER·---------------------------------------------------------------Geography 
Ph.B., University of Wisconsin. 
ANN BEILMAN ____________________________________________________________________________ Psychology 
B.A., William Smith College, M.A., Hobart College. 
Further graduate work Ohio State University; Psychol-
ogist, Illinois Childrens' Hospital-School. Formerly: 
Instructor, Dennison University; Chief Clinical Psy-
chologist, Girls' Industrial School, Delaware, Ohio. 
RICHARD FREDERICK jOHNSON ............ -------------------·-······---------Advertising 
B.S., Iowa State College; Further study, Northwestern 
University; President, Richard F. Johnson Advertising 
Company. Formerly: Advertising manager, Autopaint 
Company; Media merchandising, Needham, Louis and 
Brorby Inc. 
HAROLD G. LAWRANCE ........... .]ournalism, Advertising and Business 
B.A., University of Chicago; M.A., University of Min-
nesota. Formerly: Instructor in Business and English, 
University of Chicago; Head of English Department, 
Stetson University; Dean, Winona College. 
ERNEST A. LuKAs _____________________ ___________________________________________________ Television 
Producer-director, W.G.N.-T.V.; Formerly: Film edi-
tor, U.F.A. Films, Berlin; Film editor, Coronet; Uni-
versity of Berlin, Academy of Film Arts. 
' OLL E C · II 
CH RL Mo ES ...... _____ ______ ___ _____ .. _________ .. _.Advertising, Public R elations 
B. ., orthwes t rn niversit , furt her tudy ew York 
ni ver ity; Mid-we t Pu bli R elat ion Director, Eagle-
Lion Film ; Publi c R elation Con ultant, Lewi L 
Glasner Compan y; Formerly: Publi c R ela tion Direc-
tor, Goldblatt Dept. tore ; Chicago Editor, Quig le 
Publication . 
Au NE N EFF ----- ------------ ------ ------------------------------ ----- -- ----- -------Drama, Speech 
B.A., Baptist State College; M.S., Columbia College; 
Extensive experience, major Broadway and Canadian 
Stage Productions; Radio Producer and Script Writer: 
W .LS., W .B.B.M., ARC., and W .C.F.L 
A LLE PARKER _______________________ __ ____________ ____ _______________ ______ Radio, T e lev i si on 
Staff Announcer, W .J-J-D .; Writer, producer, H elping 
Hand, W .G . .-T.V.; Formerly: Staff Announcer, 
W .LN.D. 
BRACE p A TIOU .. --------------- ---------- --------------- ------------- ------------------ -1 OU rna[ ism 
B.A., University of Chicago; Staff news writer, A.B.C. ; 
Reporter, Wisconsin State Journal; Reporter, Chicago 
Journal of Commerce. 
WARREN P u RSELL _______ _________________ ______ _____________________________________ Advertising 
B. ., U nivers ity of Chicago. Pres ident, Pursell Public 
R ela ti ons. Formerl y: Ed itoria l Department, Chicago 
Tribune; Publi c R elat io ns Department, War Assets 
Admini stra tion . 
D ANTE Puzzo _______ _____ _______ __ ____ _____ _____ _____ ____ _______ ___ __ H istory, Social Science 
B.A., and M .A., U niversity of Chicago. Formerl y: In-
stru ctor of Hi story, Rutgers Un iversit y. 
J OH R E IDY ________________ _______ ___ _ -- ----------- ---- ------------------------- -- -.. Radio, Drama 
Television actor, vV.G. .-T.V. ; Formerl y: Producer, 
Major Stage Prod uctions; R adio actor a nd producer 
vari ous radio shows: K .Y.vV., .B.C., W .G.N., W.B.-
B.M., etc. 
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MARJORIE SHERMAN .... ---··-·····--·-··- -···-·····--····-············· ·· ····----····Psychology 
B.A., U niversi ty of Chicago; graduate study, U niversity 
of Chicago. Formerly: Psychologist, Bureau of Child 
Study, City of Chicago; Teacher, Chicago Public High 
Schools; Consultant, U nited Broad casting Company . 
.J AMES R . TAYLOR ...... ...... --------·····--····---······--·--·-·········· ·········· T elevision 
Loyola U niversity, Pasade na Pl ayho use, Northwes tern 
U ni vers ity, B.A., Chi cago School of Expression ; Part-
ner, Berman, Bettender, and Taylor, Televisio n Pro-
du cti on; Formerl y: T elevisio n director, W .B.K.B., 
C hi cago. 
EDWARD WEi ss ......................... ...... .. ......... ............ Radio, Drama, Speech 
B.S. and M.S., Columbia College ; director, producer, 
radio workshop. 
GUIDANCE AND RESEARCH STAFF 
NoRMAN ALEXANDROFF, Chairman of the D epartment 
DANIEL D. HowARD, Director 
H ARRY FINE, l\ILA. 
L EONORE FRANK, M.A. 
D AN IEL D . H owARD, M.A. 
\IVILLIAM KIR-STIMON, M.A. 
VERNON OLSEN, l'vf.A. 
J UDITH PAPERMA STER, B.A. 
.J ERALDEEN SULLEN BERGER, B.A. 
jo HN R . TorAL, M.A. 
Lou is VVILLIAM S, B.A. 
J\ fAXI NE PENN, B.S. 
ADMINISTRATIVE STAFF 
NoRMAN ALEXANDROFF ·· ··-----·· ·········---·---····-----President 
H ERMA N H . H EGNER -------·-- -------·-······--··--·-······· Treasurer 
A. C. \1\TE I SS ·---·········--------·-·---··-·········---······· ·········Secretary 
DANI EL D. H owAR D ---------------·----····---·-·······---·· ·· -·--···Dean 
J\ II CHA EL 1\L ALEXANDROFF -···---·----····Busin ess Manager 
PAULI NE GREGORY ·········-----------·······-··-··-----····· ···R egistrar 
GRACE SPAULDING ----······-··-··············--------···-····· .Librarian 
CoNN IE BENUZZI --·-- ·· -····--·· ····-·······-··· ·· ···-·--·-····--·R ecorder 
• Cross-section of workshop 
classes at Columbia College 
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THE CURRICULUM AT COLUMBIA COLLEGE 
The curriculum at Columbia College h as been developed so as to 
afford the student the maximum opportunity to obtain a sound, 
usable education. 
The content of the curriculum is determined by the actual re-
quirements of the professions for which Columbia College pro-
vides training. Extensive conferences, consultations and corres-
pondence with the leaders of outstanding organiza tions, enables 
the College to select the important and indispens ible requirements 
for instruction. 
By organizing the curricu lum with the advice and cooperation of 
ou tstanding experts, Columbia College rapidly develops the stu-
dents' competence in those skills and techniques essential to su ccess-
fu l entrance and advancement in the various professions. 
The success of so many of the men and women who h ave gradu-
ated from this sixty-one year old institution h as demonstrated the 
soundness of its method of curriculum organization. 
Conference on Advertising Course of Study: D. D. 
Howard, Dean of the College; Edw. Nesbitt, pres. 
Critchfield & Co.; W. Frank McClure, past chm. Na-
tional Adv. Comm.; and executives representing Chi-
cago Tribune, Hearst Newspapers, WMAQ-NBC, and 
Chicago Car Card Adv. Co. 
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Clyde Caswell of Columbia 
Radio faculty discusses per-
sonnel requirements of the 
independent station with Dee 
0. Coe, manager of Station 
WWCA, Gary, Indiana 
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Harold Lawrence of Columbia 
Journalism department con-
sults on Journalism curricu-
lum with Louis Zara, Editor , 
Ziff-Davis Publishing Com-
pany 
Michael Brown, Columbia 
Television instructor confers 
on Television curriculum with 
Robert Savage , TV script edi-
tor, Central Division, Ameri-
can Broadcasting Company 
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Studio experience i n 
Radio Broadcasting 
THE METHOD OF INSTRUCTION 
Th e \W rk-shop lll t:thocl o r in stru ction empl oyed a t Columbia 
College is now uni versa ll y recogniLed as the most effec tive a nd 
practi ca l method o f teaching. It is based on th e fa ct that o ne learns 
bes t by doing. 
In each of its departments- R adio Broadcas ting- T elevision -
Adverti sing a nd J o urn a li sm - th e student lea rns by engaging in the 
ac tu a l acti vities of hi s future profess io n. 
The work-shop method utili zes the total lea rning situ a tio n. It 
a I lows the st udent to progress in accord with hi s or her individu al 
a bility, interes t a nd aptitude. The stud ent is thus a fforded the 
grea tes t opportunity for perso nal a nd pro fess io na l development. 
Beca use the " learning by do ing" procedure is at a ll times mean-
ing ful , it encourages grea ter and more susta ined interes t a nd in sures 
more rapid progr ess th a n a ny other method of instru ct io n. 
C 0 L M B 1 A 
The Television studio work-
shop 
learning by doing in Jour-
nalism 
COLLEGE l 
Using the skills of advertis -
ing 
The preparation of the actor 
Registrar counsels stu-
dent in plan ning pro -
gram of study 
A student ' s progress 
discussed at faculty 
conference 
Guidance staff meas-
ures students' interests 
and aptitudes 
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THE STUDENT GUIDANCE PROGRAM 
T he g uid ance p rogram prov id es a long range se rvice to stude nts. 
It is initi ated when students enter th e coll ege and co n t inu es to 
opera te for th eir benefi t long a fter they have gradu ated and have 
ta ken th eir places in th e profess io na l and bus in ess worlds. 
Careful evalu a ti o n o f th e entering students' interes ts, ap titudes 
a nd ab iliti es p rov ides the reg istrar a nd th e counselors with a 
factu a l bas is for ass isting the student in se lec ting the courses o f 
stud y for whi ch he has the grea test po tenti ality for success. 
Classroom instru ction is pl a nn ed to meet the needs of the individ-
ual student, so tha t the grea tes t opportunity is provid ed for the 
development of hi s specia l ab ilities. In regul ar faculty con fere nces 
his progress is discussed and hi s program of study is adjusted so as 
to provide special ass ista nce where necessary. 
T he Columbia College Psychologica l G uida nce Ce n te r ass ists 
the student in selecting the profess io n fo r whi ch h e is bes t suited. 
It a lso p rovides special help for the student with problems of a 
personal nature. Finally, it provides a voca tional guidance ce nter 
for the Veterans Administra tion in whi ch over 12,000 veterans h ave 
a lread y been tes ted and counseled . 
Because of the excellence and practi cality of its edu cati o nal 
program, the College has obtain ed an enviable reputa ti on in the 
profess ional world. When the student has reached profess ional 
stand ards of competence, by completing his studi es, the gradu ate 
Pl acement Service a ids him in o bta ining a position for whi ch he 
is bes t qu alified . 
T he G radu ate Placement Service is ava il able to the alumn us for 
ad vice a nd ass ista nce in secur ing or cha ng ing positi o ns. It provides 
informati on o n job opportuniti es. It is available to hi m for the 
techni ca l advice and informa ti o n he may need in hi s work. It 
ma intains an interes t in and follows hi s growth a nd developmen t 
throughout hi s profess ion al career. 
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SELECTION OF STUDENTS 
Before being accepted by the College, each applicant must pro-
vide ev idence, through individu al confere nce or correspondence, 
that h e has the qualifications and aptitudes to prepare successfu lly in 
an y of the fi elds for which Columbia College offers training. The 
applicant must furnish sa tisfactory character references and must 
have a high school educa tion or its equivalent. 
CREDITS AND ADVANCED STANDING 
The unit o£ credit used by the college is the semester hour, which 
is equal to eighteen class hours of instruction. 
Advanced standing is given to all students who present satisfactory 
evidence of previous study from an institution of higher learning. 
Students may obtain an evaluation of their previous collegiate work 
by submitting a transcript of their credits to the Registrar. 
STUDENTS AT LARGE 
Students who do not elec t to work for diplomas or degrees may 
regi ste r as "students at large" and may select, with the approval of 
th e registrar, subj ec ts to meet th e ir parti cu lar interests or n eeds. 
DIPLOMAS AND DEGREES 
Columbia College offers the following: 
Bach elor o£ Speech Degree . 
Master of Speech D egree. 
No n-degree curri culum of co nce ntrated professional 
subj ects. 
REQUIREMENTS FOR THE MASTER OF 
SPEECH DEGREE 
T he purpose of the progra m of study !'or th e Master of Speech 
Degr ee is twofo ld. First, to provide specifi c Profess io nal skill s for 
stud ents with a ge nera l academi c backgro und in speech. Second ly, 
to broaden and perfect the techni ca l abilit y o f those st udents who 
a lread y r ossess these skills. In ge nera l, the program is designed to 
meet th e needs of seri o us m inded students whose interes ts a nd 
ap it itucl es are suita ble for intensive and co ncentrated study of ad-
vanced problems in the fi eld o£ speech . 
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Students des iring a program of stud y leading to th e i\ Ias ter o( 
Speech Degree mu st prese nt 120 se mester hours of acceptable study 
with a major in Speech or a rela ted fi e ld . In genera l, a Bachelors 
Degree from a recognized institution of higher lea rning or the 
success ful compl etion of the requireme nts for the Bachelor of 
Speech Degree a t Columb.i.a CoUege w~ ll meet this requ~reme nt. 
Specific requirements in terms of course work and rela ted study 
may be obtained by writing to the registrar. 
REQUIR-EMENTS FOR THE DIPLOMA 
Students who are interested in taking concentrated professional 
training, incorporating Radio Broadcasting, Speech, Advertis ing, 
Journalism or Television, may elect to work for the Special Two 
Year Diploma. 
The requirements for the two year diploma are the sa ti sfactory 
completion of sixty semester-hours of study of whi ch thirty-s ix 
should be in the student's field of specialization and the balance 
in related fields. 
Students who obtain the two-year diploma are permitted to con-
tinue their studies for the degree, if they should desire to do so. 
The subjects in each student's course of study are selected under 
faculty advisement to provide a logical and sequential development 
of his competence according to his professional objectives. 
The following programs of study are available: 
• 
•• 
I Concentrated program in Radio Broadcasting, T elevision, 
Speech, and Stage 
II Program in R adio Broadcasting, Television, Advertising and 
Journalism 
• The req uirements are : 36 semester hours from section I or II o f the ca ta logue ; 8 semester 
hours of elec tives from sections I , II, or III of th e catalogue ; 16 sem es te r hours o f elec tives 
from the curriculum at large, section I throug h IX o f th e catalogu e. 
•• Th e req uirements a re: 18 semester hours fro m sectio n III of the catalogue ; 18 sem es ter 
hours from secti on I a nd II of t he catalogue; 24 sem ester hours o f elect ives from the 
curriculum at large, section I t hrou g h IX o f t he catalogue. 
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REQUIREMENTS FOR THE DEGREE 
The degree of Bachelor of Speech is awarded to students who 
complete 120 semester hours of acceptable study. Students trans-
ferring credits from other colleges must complete 30 semester hours 
in res idence at Columbia College. 
The following programs of study are available: 
1 The curriculum in Radio Broadcasting, Television, Speech, 
and Stage. 
II The curriculum in Radio Broadcasting, Television, Advertising, 
and Journalism. 
III The curriculum 111 Teacher Education. 
Requirements for curriculum I are given below. Requirements 
for curri culum II are the same except that 18 semester hours of the 
first 36 semester hours listed below must be taken from section Ill. 
The require lll ents [or Teacher Education are on page 23. 
NUl\H3ER OF 
SEMESTER HRS. 
SUliJEC I'S li\ COURSE REQUIRED 
Speech. Radio llroad casting, Tel ev ision, Stage: Subjects 
se lected fro m Section I and Section II.. .............. .......... 36 
English: Subjects selected fron1 Sect ion V and Journalism 
sul>j ec ts se lec ted from Section Ill.. 12 
Sc ience: Subj ec ts se lected from Section VI. .. .. .. (j 
Social Sc ien ce : Subjects se lec ted from Sections IV and VI! , 
and llusin ess and Adve rtising subjects selected from 
Section Ill ......... ......... . .. .. .......... ..... ........... .. ............ ......... 12 
Humanities: Subjects se lected from Sections IV and Vl!I , 
and Litera ture subjects selected from Section V.... .... .. .... ...... 6 
Electives fro m English , Science, Social Science, and H u-
m a nities, described above. ......................... .......................... ....... 7 
Elec tives from Speech. Radio Broadcasting. Stage, Section I; 
T e levision, Section II; and from Advertising, Journalism, 
Business, Section Ill. ................................ .... ........ .... .... .. 21 
Electives to be selected from curriculum at large, Sections 
I through IX ......... .......... .. ...... .... 20 
TOTAL 120 
C 0 L U J'-1 B I CO LL EGE 
REQUIREMENTS F OR 
TEACHER EDUCATION 
Students who expect to qualify as public school teachers of speech 
must meet state requirements in terms of educational courses and 
student teaching. 
The following sequence of subjects conforms to the requirements 
of the Examining Board of the State of Illinois. 
NUMBER OF 
SEMESTER HRS. 
SUBJECTS IJ COURSE REQUIRED 
Speech, Radio Broadcas ting, Television, Stage: Subjects 
selected from Section I and Section II.. ...................... ..... ....... 36 
English: Subjects selected from Section V and Journalism 
subjects selected from Sect ion Ill.. .. ............ ..................... 8 
Science: Subjects selected from Section VI................................ 6 
Socia l Science: Subjects selected from Sections IV and VII, 
and Business and Advertising subjects selected from 
Section III...... .......... ............ ...... .......... ... ........... ... ..... .. ................ ... . 6 
Humanities: Subjects selected from Sections IV and VIII, 
and Literature subjects selected from Section V.................... 6 
Health and Ph ys ical Education.... ........................................... . 3 
Electives from English, Science, Social Science, and Hu-
manities, described above........................... .... ............................. 7 
Educational Psychology- (See Section IX)................... .. ..... .. 2 
Methods of Teaching Speech- (See Section IX) .. .. ................ 2 
American Education- (See Section IX). ........ .... ............. .. ........ 2 
Student Teaching- (See Section IX)... ..................................... 5 
Electives in Education- (See Section IX)..... ........................... 5 
Electives- (To be selected from curriculum at large) Sec-
tions I through IX)............... ..... ... ... ... ................... ....................... . 32 
T OTAL 120 
Action with Columbia 
College Basketball 
team 
Columbia College 
championship softball 
team 
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STUDENT ACTIVITIES 
The Social and Athletic program at Columbia College proYides 
the student with a wide range of planned activities. 
The regularly scheduled College dances, socials, and student-
fa culty affairs, the radio shows, and the various programs o( the 
professional departments offer the student a full program of enter-
tainment and relaxation. 
The College baseball and basketball teams have been of cham-
pionship calibre. In Grant Park, facing Lake i\lichigan , and in the 
various gymnasiums of the city, Columbia College has successfully 
encountered the bes t teams in the Chicago area. 
Other opportunities for athletics are near the College. Facilities 
for swimming, golfing, tennis, sailing, horse-back riding and bowl-
ing are readily available to the interested student. For those who 
like music, there are interesting courses in music appreciation . 
Moreover, the Chicago Symphony Orchestra presents its concerts in 
Orchestra Hall, a short walking distance from the College. During 
the summer session, free concerts are given nightly in the bandshell 
of Grant Park. 
Reporter of Columbia College events and activities is the College 
newspaper, the Columbia Dial. Edited and staffed by students of 
the various departments of the College, the "Dial" reports news 
of alumni, sports, social affairs and interesting profess iona l features. 
Editorial staff of Columbia College " Dial " 
At a College dance 
RADIO BROADCASTING 
SPEECH • STAGE 
SPECIAL PROFESSIONAL COURSES 
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RADIO BROADCASTING 
Radio Broadcasting, today, is a giganti c industry, employing 
thousands of trained men and women. ·while in ma ny of its phases 
it dema nd s a h igh degree of specializa tio n, in general it requires 
versa tility and a broad background of tra ining. The R ad io Broad-
casting profess io na l must be fully prepared to adapt his talents 
a nd skills to the varied responsibilities of the profession. 
T h e R adio Broadcasting curr iculum a t Columbi a College is de-
sig ned to provide the stud ent with a broad, up-to-d ate background 
of knowledge a nd skill. At the same time, individuali zed in structio n 
encourages the development of the talents a nd ab iliti es in wh ich the 
student shows greatest prom ise of success. 
Instru ction in the R adi o Broadcasting dep artm ent is geared to 
the requirements of radio sta ti o ns for a nnoun cers, newscas ters, 
ac tors, producers, direc tors, time salesmen, promotional experts, 
commercial continuity a nd dramatic script writers, etc. Classes are 
condu cted in profess io nall y equipped studios under expert super-
VJSJOn . 
There is a constant demand by radio stat ions for n ew, qu alified 
personnel. The program of stud y in R ad io Broadcasting is organ-
ized so th a t Columbia men and women may acquire the skills neces-
sary to meet this dema nd in a comparatively short time. 
Q 
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Working with sound effects 
Learning to operate console 
LEARNING THE FUNDAMENTALS 
Columbi a students bui ld for the future upo n a solid fou ndation 
o f bas ic skill s. 
Superior speaking a bility is the fund a mental requ irement of the 
radio broad cas ting pro fess io nal. Pract ica l speech cl asses ass ist the 
stud ent to overcome fa ulty speech ha bits, to increase hi s vocabular y, 
and to develo p pro per pro nun cia ti o n, arti cu la ti o n, voice projection, 
co loring a nd infi ec ti on. 
Tra ining in effect ive mi cropho ne technique, in the use o f the 
co nsole, turnta bl es and controls, in produ ction a nd timing, in 
~o uncl e ffects, a nd in th e operat io n a nd ca re of all studi o equipment 
prov ides the student wit h so und, basic experi ence under ac tu a l 
broadca st co ndit io ns. 
Atte ntion to studio signals 
Exact t im ing on th e s how 
Developing " better" speech 
Basic Microphone technique 
Professional do ' s and don ' ts 
I, 
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BROADCASTING TECHNIQUE (1): Basic microphone tech-
nique; manipulation and practical handling of controls, turn-
tables, sound effects, and other studio equipment; utilization of 
sound effects and music ; understanding radio broadcasting termin-
ology, marking script; production and timing. The student is given 
experience under various broadcasting conditions. Studio pro-
cedures and terminology as practiced in com mercia! broadcasting 
stations are stressed. 2 Semester Hours 
BROADCASTING TECHNIQUE 
casting Technique (1). 
BROADCASTING TECHNIQUE 
casting Technique (2) . 
(2) : A continuation of Broad-
2 Semester Hours 
(3) : A continuation of Broad-
2 Semester Hours 
BROADCASTING TECHNIQUE (4) : A continuation of Broad-
casting Technique (3) . 2 Semester Hours 
RADIO ANNOUNCING-COMMERCIAL (A-1) (A-2) *: This 
course involves a general introduction to announcing techniques, 
incorporating sales principles of announcing, establishment of in-
terest in a product, etc. All work is done on microphone, with 
emphasis on developing the student into an effective radio personal-
ity. Students participate in practical class-room demonstrations of 
oral selling. Sincerity, coherence of thought and clarity of expres-
sion are stressed. 2-4 Semester Hours 
RADIO ANNOUNCING-COMMERCIAL (B-1) (B-2): A con-
tinuation of Radio Announcing-Commercial (A-1) (A-2). 
2-4 Semester Hours 
RADIO ANNOUNCING-COMMERCIAL (C-1) (C-2): A con-
tinuation of Radio Announcing-Commercial (B- 1) (B-2) . 
2- 4 Semester Hours 
RADIO ANNOUNCING-CONIMERCIAL (D-1) (D-2): A con-
tinuation of Radio Announcing-Commercial (C-1) (C-2). 
2-4 Semester Hours 
FEATURE ANNOUNCING (A-I) (A-2): This course cover~ 
such ph ases of radio announcing as newscasts, interviews, special 
events, descriptions, etc. Broadcast cond itions are simulated through-
out. 2-4 Semester Hours 
*Suffix letters "A'' t hrough "D" indicate academ ic y ear s uch cou rses are taken. 
COLUMBIA 
FEATU R E ANNOUNCI NG (B- 1) 
Feature An nouncing (A- 1) (A-2) _ 
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(B-2): A continuation or 
2-..J: Semester Hours 
FEATURE ANNOUNCI NG (C-1) (C-2): A continuati on of Fea-
ture Announ cing (B-1 ) (B-2) 2-4 Semester Hours 
FEATURE ANNOUNCING (D-1 ) (D-2): A co ntinu ation of Fea-
ture Announcing (C- 1) (C-2) . 2-4 Semester Hours 
R ECORD PROGRAi\IS (A- 1) (A-2): i\ Ie thods of building recorded 
programs to fit -th e time of da y, type of a udi ence, and parti cul a r oc-
cas io n. Correlat ion of music with a ll types of continuity a nd news. 
Students are g iven practi ce in se lec ting, pla ying a nd ti1ning records, 
and in th e genera l development of di sc programs. 
2-..J: Semester Hours 
RECORD PROGR Ai\ IS (B-1 ) (B-2) : A continuation o f Record 
Programs (A-1) (A-2). 2-4 Se mester Hours 
R ECO RD PROGR Ai\ lS (C-1 ) (C-2) : A con tinu a ti on of Record 
Programs (B-1) (B-2). 2- 4 Semester Hours 
R ECORD PROGR Al\ lS (D- 1) (D-2): A continu ati on of Record 
Programs (C-1 ) (C-2). 2-4 Semester Hours 
PROGRAM B UILDJ NG (A -1 ) (A-2): i\ lethods of develo ping, 
producing a nd presenting vario us types o f programs, including 
intervi ews, introd uct ions of spea kers, "Man on the stree t" programs, 
qui zz programs, round-tabl e di scuss ions, " li ve" musi ca l and tape 
recorded programs, etc. 2-4 Semes ter Hours 
PROGRAl\J BUILDING (B-1 ) (B-2): A continu atio n of Program 
Building (A-I ) (A-2) . 2-4 Semester Hours 
PROGRA.\I B UILDI NG (C-1) (C-2): A continu atio n of Program 
Building (B-1) (B-2). 2-4 Semes ter Hours 
PROGR Ai\f BUILDING (D-1) (D-2): A continuation of Program 
Building (C-1 ) (C-2). 2- 4 Semester H ours 
A SHOW FOR EVERY AUDIENCE 
R adi o reach es a n a udi ence with widely varying interes ts. The 
Columbia College rad io broadcasting curri culum a ffords the stu-
dent comprehensive experi ence in writi ng, des igning a nd participa t-
ing in rad io features produ ced for ever y type of listening audience. 
Special a ttenti o n in the radio broadcasting co urse of study is 
g ive n to th e prese nta tion of programs for the rural community, the 
hou sewife, the sports enthusi as t, and for the vas t audiences that 
li ste n to news, dramas, musicals, quizes, round tables and give-aways. 
Student newscaster 
C 0 L M B I A 
Mon on the street show 
The winning combina-
tion 
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The dramatic program 
Interviewing the author 
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RADIO ACTI NG (A- I) (A-2): Skill in radio characterization and 
interpreta tion is developed thro ugh praticipation in standard 
radio dramatic shows under realistic studio conditions. In addition 
to the regu lar work involved in the course, students part icipate in 
the radio shows of the Colum bia R adio Players as actors, producers, 
directors, announ cers, and sou nd-effects perso nnel. 
2-4 Semester Hours 
RADIO ACTI G (B-1) (B-2): A co ntinuation of R adio Acting 
(A- I) (A-2). 2-4 Semester Hours 
R ADI O ACTING (C-1) (C-2) : A continuation of R adio Acting 
(B- 1) (B-2) . 2-4 Semester Hours 
RADIO ACTI NG (D-1) (D-2): A continuation of R adio Acting 
(C-1) (C-2) . 2-4 Semester Hours 
STATJON OPER ATION AND PROCEDU R E ( I). Pre-requ isite: 
Consc1ll o f the 1 nstructor. T his co urse simul ates actual broadcas t 
co nditi ons by co mbining a ll th e skills, - an nouncing, writ ing, pro-
g ranl builcling, act ing, etc., acq ui red in th e radi o broadcasting 
cur r iculllln ,- into a n ove ra ll broadcasting operat io n. T he st udents 
arc g ive n experience in the var ious rad io broadcast ing fun ctions 
a nd res ponsibi li ties whi ch go towa rds making up a typical broad-
cas t da y. 4 Semester Hours 
STATJON OPER ATI ON AND PROCEDU R E (2) : A co ntinua-
ti o n o r Station Operat io n a nd Procedure ( l). 4 Semester Hours 
STi\ TION OPE RATJON AND PROCEDURE (3): A co ntinu a-
t io ll o r Station Operat io n a nd Procedure (2). 4 Semester Hours 
STAT ION OPERATION AND PROCEDURE (4) : A continua-
Li o n o f Station Operation a nd Procedure (3). 4 Semester Hours 
STAT ION MANAGEI\ fENT AND PROCRAJ\£ DIRECTION : 
A n ;u1a lys is an d co nsideration of the respo nsibility of the sta tion 
manage r a nd progra m director. The relation of the station to th e 
communit y. F.C.C. rules a nd their a ppli cat ion . 2 Semester H ours 
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LE D PR O I\J OTIO S (1): T h is cour e deve lop~ techniques 
in ~ell ing, promo t ing, a nd ma nag ing ra di o progran1': inves t i-
ga t ing th e ~pomor's need~ . the ~ po n sor's prod uct , and the type 
of a ud ience for whi ch the spon or's prod uct has a n a ppea l. 
2 Semes ter Hours 
SAL ES AND PR OJ\JOTI ONS (2) : A continu a ti on of Sa les and 
I 
Pro mo ti o ns (1). 2 Seme ter H ours 
FU DA 1ENTALS OF W RIT ! G (l ): A comprehensive review 
of gramm ar. T he intensive stud y of the p rin cip les o f rhetori c, with 
pecia l emph as is upo n se ntence a nd paragra ph orga ni za ti o n, clear-
ness a nd effec ti ve ness of express ion. Practi ce in va ri ous types o f 
wnung. 2- .J Se mes ter Hours 
FUN DAMENTALS O F W RITI N G (2) : A co ntinu ati o n of Funda-
menta ls o f Wr iting ( I) . 2- ·1 Se mes ter Hours 
RADIO NEV1'S EDITIN G ( I): Practi ce in news editing, news eval -
ua ti o n, g ro uping; prepar ing nell's copy fo r r<l cli o a nd te levisio n : 
;1d a pting p ress se rvice and loca l newspa per co py: repo rting a nd news 
ga th ering sys tems. 2 Se mes ter Ho urs 
R ADI O NE WS EDI T JNC (2): 1\ co 11tinuat io n o[ R adi o News 
Editing ( I) . 2 Se mes ter Ho urs 
R ADIO W RIT I NG- CO l\llvi ERCIAL CO NTINU IT Y (A- 1) 
(A-2): W riting commercia l radi o copy; analys is of style a nd tech-
niqu e in rela tio n to the p rodu ct ad ve rti sed and consum er appeal. 
Students rece ive practi ce a nd exercise in the writing of spot an-
noun cements, a nd short a nd lo ng comm ercia l a nn oun ce ments. 
2- 4 Semester H ours 
R ADIO W RI T ING - CO l\ I MER CIAL CO NTI NUITY (B-1) 
(B-2): A co ntinu a ti o n o f R adi o Vh iting- Commerc ia l Co ntinuity 
(A-1 ) (A-2). 2-4 Se mes ter Hours 
RADIO W RIT ING- COl\ fMER CIAL CO NTI UITY (C- 1) 
(C-2): A continu ati on o f R adi o ' 'Vriting- Comm ercial Co ntinuity 
(B-1 ) (B-2) . 2-4 Semes ter H ours 
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Using tope recorder 
Student edits the news In the record library 
L l B 1 L L E 9 
THE SKILLS THAT GO INTO THE PRODUCTION 
Building a ho1 J<; a com pl ex operat io n rcqlllnng th e ca rd ul 
combin a ti o n f a number f pecial kill ~. Pra tical, ex p n train -
ing, ba<;ecl up n th e a umulated xp ri nee o[ th broadca l pro-
fe sion , teac h ·~ th e o lumbi a stud nt ,. ry <t'> pen of thi . ope ra ti o n , 
r ro m cr a ti ng to ma rk ti ng the show. 
Selling spot radio time Stud e nt dir ec ts show 
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RADIO WRITING-COMMERCIAL CONTINUITY (D-1 ) 
(D-2) : A continuation of Radio Writing-Commercial Continuity 
(C-1) (C-2) . 2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (A-1 ) (A-2): A course 
in writing and ed iting various types of radio scripts; characterizatio n, 
dialogue, plots, a tmosph ere, comedy relief, suspense, tragedy, horror 
scripts, commercial dramatizations and adaptations. 
2-4 Semester H ours 
RADIO WRITING-DRAMATIC SCRIPT (B-1) (B-2): A con-
tinuation of R adio Writing- Drama ti c Script (A-1) (A-2). 
2-4 Semester Hours 
RADIO WRITING- DRAMATIC SCRIPT (C-1) (C-2): A co n-
tinuation of R adio Writing-Dramatic Script (B-1) (B-2). 
2-4 Semester Hours 
RADIO WRITING- DRAMA TIC SCRIPT (D-1) (D-2) : A co n-
tinuation of R ad io Writing- Dramati c Script (C-1) (C-2). 
2-4 Semester Hours 
FARM PROGRAM BUILDING (l ): Methods of building pro-
grams of interest and value to the farmer and rural family. Tech-
niques of obtaining and integra ting information on weather and 
market reports, crops, stocks, prices, etc. Methods of interviewing 
the fanner. Designed to assist the student starting in small sta tions 
in rural areas. 2 Semester Hours 
FARM PROGRAM BUILDING (2): A continuation of Farm 
Program Building (I). 2 Semester Hours 
WOMEN'S PROGRAMS (1): Methods of developing, producing 
and an nouncing radio programs for the feminine audience. Selection 
and presentation of such subjects as fashion reviews, recipes, house-
hold hints and child training. 2 Semester Hours 
WOMEN'S PROGRAMS (2): A continuation of Women's Pro-
grams (I) . 2 Semester Hours 
SPORTS ANNOUNCING (A-1 ) (A-2): Tra ining in all phases 
o[ sports broadcasting, including pla y by play recapitulation from 
w1re copy, interv iews, and var ious types of sports programs . 
2-4 Semester H ours 
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PORT A 10 NCI G (B-1) (B-2) : A ontinu ati o n o f port 
Announ cing (A- l ) ( -2) . 2- 4 Seme ter Hour 
PORTS A N O U CI1 G (C- 1) (C-2) : A co ntinu ation of Sport 
Announcing (B-1) (B-2) . 2-4 Semes ter Hour 
SPORTS ANNOUNCI G (D-1) (D-2) : A continu a tion of Spom 
Announ cing (C-1) (C-2) . 2-4 Semes ter Hour 
FUNDAMENTALS OF SPEECH ( I) : Phoneti cs, voice projecti on, 
ton e production, vo ice pl ace ment, breath ing, arti culation a nd enun -
nauon. Emphas i ~ o n th e developm en t of appropriate di cti on. 
2 Semes ter Hours 
FUNDAMENTALS OF SPEECH (2): A co ntinu ation of Funda-
mentals of Speech (I). 2 Semes ter Hours 
INTERPRETIVE SPEECH (A-1) (A-2) : Practi ce in th e ora l 
communi ca ti on o f id eas a nd emoti ons. Anal ys is, emph as is, co lor, 
a ncl infl ection. i\lood and persona lity in terpretation are stressed. 
2- -1 Semes ter H ours 
INTERPRETIVE SPEECH (B-1) (B-2) : A cont inuation of Inter-
pretive Speech (A-1 ) (A-2). 2-4 Semester Hours 
I NTERPRETIVE SPEECH (C- 1) (C-2): A continuation of Inter-
pretive Speech (B-1) (B-2) . 2-4 Semester Hours 
INTERPRETIVE SPEECH (D-1 (D-2): A continuation of Inter-
pretive Speech (C-1) (C-2) . 2-4 Semester Hours 
VOCAB ULARY BUILDING ( I): A prac ti cal course in voca bu lary 
deve lop me nt a nd pronunciation. T he mea ning and correc t usage 
of words are studi ed from th e sta ndpoint o[ hum an communi ca ti o n. 
A va ri ety o[ classroom exercises se rves to dee pen a nd extend th e 
ave rage voca bul ary. 2 Semes ter H ours 
VOCAB ULARY BUILDING (2): A continuati on of Vocabu lary 
Building ( l). 2 Semes ter Hours 
VOCAB ULARY BUILDI NG (3) : A co ntinuation of Vocabu lary 
Building (2) . 2 Semes ter Hours 
STUDIO CONTROLS 
Large enthusiastic audiences 
at each show attest to the 
professional quality of the 
Co lumbia Players ' perform-
ances 
COL U MBIA E / , · I_) 
THE COLUMBIA PLAYERS 
T he perfonna nce' o[ th e Co lum bia Co ll eg-e P la)cr~ in t he \\'ork -
\ ho p Th eal<:r' ha1·e rece i,·ed l,·id e, prea d recog n iti o n. Th roug hout 
th e year stud e nts prc;c nl d ra ma ti c prog ra m; in 11·hi ch th ·y pa n ici -
pa le a; 11Tilc rs, a nn o un ce rs, pl aye r,, techn ician s, p rodu cers :tnd 
dircno rs. Th e T hea te r \ Vo r ksho p' pro1·id c o pportu ni ty fo r ;til 
' lud c tlls wh o a rc intc re~ lcd in radi o a ncl te lev is io n produ nio n Lo 
o bta in rea li , Li c ex pe ri e nce und er pro fc~, i o n a l su pe n ·isio n . 
ACTING DIRECTION 
NARRATION SO U ND EFFECTS 
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VOCABULARY BUILDING (4): A co ntinuation of Vocabulary 
Building (3). 2 Semes ter Hours 
CONTE~ f PORAR Y AFFAIRS (A-l ) (A-2) : W orld problems, 
th e ir rela ti o nships a nd interpreta ti o n . Current d evelo pments on 
th e na tion a l a nd intern a ti o na l sce ne fa ll within the sco pe of thi s 
co urse. The o bject ive of th e co urse is to provide a broad und er-
standing o f contempo ra ry affa irs o [ importan ce to the student pre-
paring to enter th e radio a nd telev isio n profess ion s. 
CONTE~ I PORARY AFFA I RS (B-1) 
Contemporary Affairs (A-1) (A-2). 
CONTE~ f PORARY AFFA IRS (C- 1) 
Contemporary Affa irs (B-1) (B-2). 
CONTEMPORARY AFFA IRS (D-l ) 
Contemporar y Affairs (C-1) (C-2). 
2 Semester H o urs 
(B-2): A continuation of 
2 Semester Hours 
(C-2) : A co ntinu a tio n o f 
2 Semes ter H o urs 
(D-2): A co ntinua t io n of 
2 Sem ester H ours 
FUNDA J\ fENTALS OF ACTI N G ( I): Bas ic pri ncipl es of motiva-
t ion and empa th y; interac tion , justifica t io n, perso na l it y project io n ; 
tra in ing in emotion and se nse memor y th ro ugh dramati c improv isa-
t ion; a stud y of co ncepts fundam enta l to a ll types o f ac ting, radio, 
stage a nd telev ision. 2 Semes ter H o urs 
FLJNDA~ I ENTALS OF ACTI NG (2): A co ntinu at io n o f Funda-
men ta Is o [ Acting ( I ) . 2- 4 Semes ter H o urs 
CHARACTER I NTERPRETATIO N (A-1) (A-2) : The special 
stud y o f indi vidu al charac ters and dra mati c ro les. Emphasis on 
und erstandin g a nd portra yin g th e charac ter as a to ta lity with con-
side ra ti o n of his perso na lity a nd mo ti va tion. 2- 4 Semes te r Hours 
CHARACTER INTERPRETATION (B- 1) (B-2): A continuat ion 
of Character Interpretation (A- 1) (A-2) . 2-4 Semester Hours 
CHARACTER INTERPRETATION (C-1 ) (C-2): A co ntinua tion 
of Character Interpreta ti on (B-1) (B-2). 2-4 Semester Hours 
CHARACTER INTERPRETATION (D -1) (D-2): A co ntinua-
tion of Character Interpreta ti on (C-1) (C-2). 
2-4 Semester Hours 
COLUMBIA COLLEGE 5 
ST. \ C l .\ CT II'\C (:\ -1) (:\ -2) : Th e stml y of stage nlO \'e tn e n b 
s tt ch "' \\·a lking, poslltJT . e ntra nce, ;tncl ex its: ph)•sica l e nco unter. 
' tage r;tll s, e tc.: li 'C o r pro ps "ncl SLtge tert ll i no logy. T he i llleg raL io n 
o r ' tage techniqu e a ncl cha ra CLe r illle rprc tati o n . Tra ining in se nse 
JJJ e nwry. R chca r,a ls o r re prese ntative clranJ <JS. 2-·1 Se nl es te r H o urs 
STAGE ACTI NG (B-1) (B-2) : A co ntinu a ti o n o [ Stage Ac tin g 
(A- 1) (A-2). 2- 4 Semester H ours 
STAGE ACTI NG (C- 1) (C-2) : A continu a ti o n o f Stage Acting 
(B- 1) (B-2). 2-4 Semester Hours 
STAGE ACTING (D- 1) (D -2) : A cont inu a tion of Stage Act ing 
(C- 1) (C-2) . 2- 4 Semeste r Hours 
GE N ERAL PRI N C1PLES OF D I RECTJ NG ( I) . Pre-requi site: 
Con se nt o [ th e In stru ctor. B as ic prin cip les of p lay a na lys is a nd 
inte rpre ta tion : se tting up th e directo ri a l p la n ; es tabli shing th e 
nwod : po in t ing-up th e th em e : use o [ mu sic. Specia l e mph as is o n 
th e c lea r cu t co mmuni ca ti o n o [ ideas betwee n director a nd cast. 
2 Semeste r H o urs 
GENERAL PRJNC I PLES OF DIRECT ING (2) : A continu a tion 
o l G e nera I Pr i nc i p ies o [ D irec ting ( I) . 2 Semes te r Hours 
DIALECTS (1) : Training in the use of dial ects a nd colloquial 
~peech. Stude nts ass um e various rol es in dram a t ic prese ntati o ns 
involving th e use of fore ig n and reg io nal di a lec ts. 
2 Sem es te r H o urs 
DIALECTS (2) : A cont in u a tion of Dialects (1). 
2 Semes te r H o urs 
1\fAKE- U P TECHN IQ U ES ( I) : Swd y in th e standard techn iqu es o [ 
m a ke-up for stage a nd te lev isio n purposes. Students are fami li a ri zed 
with th e newes t material s a nd techniques a nd are g ive n practi ce to 
d eve lop skill in m ake-up for va rying cond iti o ns. 2 Semester H'Jurs 
1\I A KE-U P TECHN JQUES (2) : ..\. co ntinu a ti o n of 1\lak e- up Tech -
n iqu es ( I) . 2 Sem este r Hours 
Sign On 
Morning News 
Breakfast Melodies 
Soap Opera 
" Housewives Holiday" 
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THE BROADCAST DAY 
Th e kn o ,,·Jcdge a nd skill s th e stud e nt h as acq ui red J!l th e sc pa r-
<Jl C ph ases o [ th e radio broa d cas tin g curri cu lum - a nn o un c i1.1g, ac t -
ing, writing, program bu ildin g, e tc- a rc combin ed into a n o ,·e ral l 
broa d cas ting o perati o n in th e Stat io n Proceclu re a ncl Ope ra ti o n 
c la ss . 
H e re, und er cond itions whi ch parallel actual sta ti o n ope rat io n , 
th e stud e nt is given ex peri e nce in th e var ious radi o broad cas tin g 
1"iJ11 Ct io ns ancl responsib iliti es whi ch go towards m a king up a typi-
ca l broadcast cl ay . 
Sports Roundup 
An Audience Show 
tt: 
0 
c 
m 
Vl 
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SCENE DESIGN AND LIGHT! 1G (1): A ge neral course in 
staging techniques bas ic to television and the theater; stage fund a-
menta ls, sce ne des ign, stage ca rpentry, scene pa inting, stage lighting 
and cos tuming. 2 Semester H ours 
SCEN E DESIGN AND LIGHTING (2) : A continuation of Sce ne 
Design and Lighting (1) . 2 Semester Hours 
l\ IODER N DRAi\ fA ( I): A stud y and analys is of outstanding 
exampl es o£ the modern drama, with emphasis upon th e socia l ideas 
of the period as reflected in the thea ter. The student analyses form 
and structure as employed in modern literature. 
2 Semester Hours 
MODERN DRAMA (2): A continu ation of Modern Drama (1) . 
2 Semester Hours 
HISTORY OF DRAi\I A ( I ) : A ge neral survey course in the de-
ve lopment o£ the theater and world drama. 2 Semester Hours 
HISTORY OF DRAJ\IA (2): A continua ti on of History of Drama 
( 1) . 2 Semester H ours 
R ADIO EDUCATION : See Edu cati on, Sec. IX. 2 Semester Hours 
R ADIO BROADCASTING (A-1) (A-2) : A course which combines 
and provides specific training in various phases of radio broadcast-
ing. Prerequisite: Consent of the Dea n. 2-4 Semester Hours 
RADIO BROADCASTING (B-1 ) (B-2): A continuation of R adio 
Broad casting (A-1) (A-2). Prerequisite : Consent of the Dean. 
2-4 Semester Hours 
RADIO BROADCASTING (C-1) (C-2) : A continuation of Radio 
Broadcasting (B-1) (B-2). Prerequisite : Consent of the Dean. 
2- 4 Semester Hours 
R ADIO BROADCASTING (D-1) (D-2) : A continuation of Radio 
Broadcasting (C-1) (C-2). Prerequi site: Consent of the Dean. 
2-4 Semester Hour s 
TELEVISION 
( j J 1-: 0 
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TELEVISION 
Telev ision is a new fro ntier. In its rapid development it is creat-
ing unprecedented opportunities for well tra ined men and women 
to o bta in interes ting and rewarding positi ons and to advance with 
th e industry. 
1 nstru ction 111 the T elev ision department is conducted in pro-
fess ional y equipped studi os, carefully desig ned to parallel technical 
specifications a nd conditions in major T elevision stations. The 
student, therefore, becomes familiar with the use and operation of 
the latest types of T elev ision equipment and materials. 
In developi ng the Television department Columbia College em-
ployed the procedures of curriculum organization and faculty 
selection that have es tablished the coll ege as one of the foremost 
institutions for professional training in America. 
The Curriculum in T elevision was developed only after pro-
longed and deta iled research and co nsultations with Television 
experts . As a result th e skills and techniques required of new per-
so nn el entering th e profess ion were determined. 
The T elevision instructors at Columbia College have been 
selected from th e most active a nd outstand ing p ersonnel in the 
fi eld . Lea eli ng Te lev ision actors, directors, producers, technicians 
a nd writers make up the T elevision faculty. They bring to the 
classroom th e practi ca l realiti es of the ever-changing television 
wo rld . The student is thus assured that the instruction h e re-
ce ives is preparing him for the actu a l dema nds of the profession. 
Student newscaster re-
views news of the world 
for Television Cameras 
Movies provide realism 
for student learning TV 
sports announcing 
Stud ent hom ema ker 
show p roduced in th e 
Televisi on studio work -
shop 
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FUNDAMENTALS OF TELEVISION (1): Course provides stu-
dents with a general introduction to the basic principles and prob-
lems of television . A survey of television equipment, media and 
personnel. A basic orientation for all other courses in television 
curriculum. 2 Semester Hours 
TELEVISION ANNOUNCING-COMMERCIAL (A-1) (A-2): 
Ad lib technique in spot and "across the table" selling. Aspects of 
memorization. Stage techniques in holding the audience throughout 
a routine commercial announcement. Development of the "person-
ality" factor in TV commercial announcing. Instruction in carriage, 
stance, makeup and effective delivery. 2-4 Semester Hours 
TELEVISION ANNOUNCING-COMMERCIAL (B-1) (B-2): A 
continuation of Television Announcing-Commercial (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING-COMMERCIAL (C-1) (C-2): A 
continuation of Television Announcing-Commercial (B-1) (B-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING-COMMERCIAL (D-1) (D-2): A 
continuation of Television Announcing-Commercial (C-1) (C-2) . 
2-4 Semester Hours 
TELEVISION ANNOUNCING-FEATURE (A-1) (A-2): In-
struction in television "emceeing" for audience participation, 
variety, interview, quiz type, fashion shows and newscasting. 
2-4 Semester Hours 
TELEVISION ANNOUNCING-FEATURE (B-1) (B-2): A con-
tinuation of Television Announcing-Feature (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION ANNOUNCING-FEATURE (C-1) (C-2). A con-
tinuation of Television Announcing-Feature (B-1) (B-2) . 
2-4 Semester Hours 
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TELEVI ION ANNO CING- FEAT RE (D-1 ) (D-2): A con-
tinuation of Television Announcing- Feature (C-1) (C-2). 
2-4 Semester Hours 
TELEVISION ACTING (A- 1) ( -2): Adaptation of act ing to the 
medium of tel ev ision. Bodil y m9vements, gestures, camera "con-
sciousness." Training in memorization and characterization. 
2-4 Semester Hours 
TELEVISION ACTING (B-1) (B-2): A continuation of Television 
Acting (A- I) (A-2) : 2-4 Semester Hours 
TELEVISION ACTING (C-1) (C-2): A continuation of Telev ision 
Acting (B-1) (B-2). 2-4 Semester Hours 
TELEVISION ACTING (D-1) (D-2): A continuation of Television 
Acting (C-1) (C-2). 2-4 Semester Hours 
TELEVISION WRITING-COMMERCIAL (A-1) (A-2): Crea-
tion and scripting of visual commercials for spot, film and "across the 
table" selling. Integrating camera angles, trick photography, slides, 
film, cartoons, and studio settings into commercials. 
2-4 Semester Hours 
TELEVISION WRITING-COMMERCIAL (B-1) (B-2): A con-
tinuation of Television Writing-Commercial (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION WRITING-COMMERCIAL (C-1) (C-2): A con-
tinuation of Television Writing-Commercial (B-1) (B-2) . 
2- 4 Semester Hours 
TELEVISION WRITING-COMMERCIAL (D-1) (D-2): A con-
tinuation of Television Writing-Commercial (C-1) (C-2). 
2- 4 Semester Hours 
TELEVISION WRITING-CREATIVE (A-1) (A-2) : Analysis of 
TV script treatment, as differing from all other mediums. Adapta-
tion of radio, motion picture and vaudeville tech11iques to TV. 
Creation and writing of dramatic, audience participation, quiz type, 
fashion, educational, musical, and variety programs. 
2-4 Semester Hours 
l ea rning came ra operation 
Plotting camera angles 
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ELEMENTARY SKILLS OF TELEVISION PRODUCTION 
Professional equipment used 
in television classrooms 
Placing the "mike" 
Arranging scenery 
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TELEVISION WRITING-CREATIVE (B-1 ) (B-2): A continu a-
tion of Television Writing-Creative (A-1) (A-2). 
2-4 Semester Hours 
TELEVISION WRITING-CREATIVE (C-1 ) (C-2): A continua-
tion of Television Writing-Creative (B-1) (B-2) . 
2-4 Semester Hours 
TELEVISION WRITING- CREATIVE (D-1) (D-2): A continua-
tion of T elevision Writing-Creative (C-1) (C-2). 
2-4 Semester Hours 
TELEVISION PRODUCTION (l ). Prerequisite: Consent of in-
structor. The basic problems of producing television shows; obtain-
ing pictorial effects, cueing and prompting; problems of rehearsal. 
Attention to a variety of programs: childrens shows, audience 
participation shows, news, commercials, variety shows, etc. Integra-
tion of the facilities of the studio, the control room, lights and 
camera, color stage sets, make-up and costuming. 
2-4 Semester Hours 
TELEVISION PRODUCTION (2) : A continuation of Television 
Production (1). 2-4 Semester Hours 
TELEVISION PRODUCTION (3): A continu ation of Television 
Production (2). 2-4 Semester Hours 
TELEVISION PRODUCTION (4): A continuation of T elevision 
Prod ucti on (3) . 2-4 Semester Hours 
TELEVISION PRODUCTION- DRAMATIC (1). Prerequisite: 
Consent of instru ctor. Basic problems of producing a dramati c 
show for telev ision . Planning ca mera shots, organizing rehearsal 
time, selecting stage sets and playing areas, utilizing costumes and 
make-up. Basic procedures and problems in casting. Application of 
the principles of drama to television. 2-4 Semester Hours 
TELEVISION PRODUCTION- DRAMATIC (2) : A continua-
tion of Television Production-Dramati c (I). 2-4 Semester Hours 
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TEL£ ISIO PROD CT IO - DR .\.\1 \ T IC (3) : A con ti nua -
ti n o f Tc le ision P rod uct ion - Drama ti c (2). 2-"1 me tc r H ours 
TELEV ISlO N PR OD CTJO 1- DR \?\f ATJC (4): \ co ntinu :-•-
tion o f Tc lev i io n Produ cti o n- Drama ti c (3) . 2-4 Semester H ours 
TELEVISION DIR ECT IO (1): Bas ic meth ods o ( d irec ting, edit-
ing a nd cutti ng a te lev ision sh ow. Ana lyz ing th e te lev isio n sc ri p t in 
te r ms o f ca mera a ng les; p lo tting ca me ra sho ts, ma inta ining contin-
u ity, unity a nd coherence in th e acti on. 2 Se meste r H ou rs 
TELEVJSJO L DIR ECTION (2): A co nti n ua t ion of Televisio n 
D irec ti o n (1). 2 Semes te r H ours 
TEL EVISI ON PROD UCTI ON-S POR TS (1): Pro bl e ms in writ-
ing, an noun cing a nd produ cing a va ri c ty of sporting eve nts. T ra in -
ing in a ll p hases of sports te lecasting in cl uding p lay by p lay and 
st udi o sports shows. 2 Semester H o urs 
TEL EVISIO N PROD UCTI ON-S PO R TS (2) : A co ntinu a ti on o f 
Te levision Produ cti on-Sports ( I ) . 2 Semester H ours 
SPECIAL EFFECT S FOR TEL EVISIO N ( I) : T he use of music, 
sound effects, film. Ad apting va ri ous visu a l a nd audio ma teri als in 
the produ ct ion of televisio n progra ms. 2 Se mes ter H ours 
SPECI AL EFFECTS FOR TEL EVI SION (2): A continu a ti o n of 
Specia l E ffects for T elevision ( 1) . 2 Semes ter H ours 
T ELEVISION CAM ERA TEC H N IQUE (1) : A na lys is o f the 
techni ca l a nd photogra phi c p rin cipl es invo lved in ca mera use a nd 
opera ti on . Probl ems of picture compositi on and camera a ng les. In-
tensive p racti ce in cam era techniqu e. 2 Semes ter H ours 
T EL EVI SION CAMER A TECH NIQ UE (2) : A continu a ti o n of 
T elevision Ca m era T echniqu e (1) . 2 Semes ter H ours 
TELEVISION SALES A ND PRO l'vfOTION (I) : Thi s course d e-
ve lops techniques in se lling, p romoting and m a naging telev isio n 
programs; investigating the sponsor's needs, the sponsor 's produ cts 
and the type of audience fo r whi ch the products h ave a n appea l. 
2 Sem es ter Hours 
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"The Animated 
Salesman" 
Using slide film for TV selling 
DEVELOPING 
THE 
TELEVISION 
COMMERCIAL 
Demonstrating a product The cosmetic commercial 
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TELEVISION SALES AND PROMOTION (2): A continuation 
of Television Sales and Promotion ( 1) . 2 Semester Hours 
TELEVISION IN EDUCATION: An analysis of various types of 
educational programs that are adaptable for television. Methods of 
preparation and presentation. 2 Semester Hours 
FUNDAMENTALS OF SPEECH ( l) : Phonetics, voice projection, 
tone production, voice placement, breathing, articulation, and enun-
ciation. Emphasis on the development of appropriate diction. 
2 Semester Hours 
FUNDAMENTALS OF SPEECH (2) : A continuation of Funda-
mentals of Speec? (1) . 2 Semester Hours 
INTERPRETIVE SPEECH (A-1) (A-2): Practice in the oral 
communication of ideas and emotions. Analysis, emphasis, color 
and inflection. Mood and personality interpretation are stressed. 
2-4 Semester Hours 
INTERPRETIVE SPEECH (B-1) (B-2) : A continuation of Inter-
pretive Speech (A-1) (A-2). 2-4 Semester Hours 
INTERPRETIVE SPEECH (C-1) (C-2): A continuation of Inter-
pretive Speech (B-1) (B-2) . 2-4 Semester Hours 
INTERPRETIVE SPEECH (D-1) (D-2): A continuation of Inter· 
pretive Speech (C-1) (C-2). 2-4 Semester Hours 
DIALECTS (1): Training in the use of dialects and colloquial 
speech. Students assume various roles in dramatic presentations 
involving the use of foreign and regional dialects. 
2 Semester Hours 
DIALECTS (2): A continuation of Dialects (1). 2 Semester Hours 
FUNDAMENTALS OF ACTING (1): Basic principles of motiva-
tion and empathy, interraction, justification, personality projection; 
training in emotion and sense memory through dramatic improvi-
sation; a study of concepts fundamental to all types of acting, radio, 
stage and television. 2 Semester Hours 
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F lDA.\I E ;-.J T LS OF C:T I 1G (2) : , cominu a ti on o r Fu nd a-
menta l o r Act ing ( I). 2 Se me ter Hours 
C HA RACTER JNTE RPR ETATIO (A-1) (.-\ -2) : T he specia l 
wu y o r incli\·iclu a l charac ter a nd d ra mati c ro les. Emph a is on u n-
dersta nding a nd portray ing the character a a tota lity with con-
sicl<: ra ti on to hi s perso na lity a nd moti va ti on. 2- -l Se mes ter Hou rs 
CHAR ACTER INTERPRETATION (B-1) (B-2): A continuati on 
of Character Interpreta ti on (A-l ) (A-2). 2-4 Semester H ours 
CHA RACT ER: INTERPRETATION (C-1) (C-2) : A continuation 
of Character Interpreta tion (B-1 ) (B-2) . 2-4 Semes ter Hours 
C HARACTER INTERPRET ATION (D-1) (D-2): A continua-
tion of Ch aracter Interpreta ti on (C-J ) (C-2). 2- 4 Semes ter Hours 
FUNDAM ENTALS OF WRITING (l ) : A comprehensive revi ew 
of g ramm ar. The intensive study of the principles of rhetori c, with 
specia l emph asis upon sentence a nd paragraph organi za tion , clea r-
ness and effecti veness of ex press ion . Practi ce in va riou s types of 
writing. 2-4 Semes ter H ours 
FUNDAMENTALS OF WRITING (2) : A continuation of Funda-
menta ls of Writing ( I) . 2-4 Semester H ours 
VOCABULARY BUILDING ( I): A practi cal course in vocabulary 
deve lopment a nd pronun ciati on. The mea ning a nd correct usage of 
words are studied from the standpoint of hum a n communi ca tion. 
A vari ety of classroom exercises se rves to dee pen and extend the 
ave rage voca bul ary. 2 Semester H ours 
VOCABUL ARY BUILDING (2): A continuation of Vocabul ary 
Building ( I) . 2 Semes ter H ours 
VOCABUL ARY BUILDI N G (3) : A continu ation of Voca bul ary 
Building (2) . 2 Semes ter Hours 
VOCABUL ARY BUILDING (4): A continuation of Voca bulary 
Building (3). 2 Semester Hours 
" Misters vs . Misses" 
THE TELEV~SION PRODUCTION WORKSHOP 
" Enter the Villain " 
" The Coaches ' Box " 
Se tting the scene 
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J\!IAKE-U P TECHNIQUES (l ): Study in the standard techniques 
of ma ke-up for stage and television purposes. Students are familiar-
ized with the newest materials and techniques a nd are g iven practice 
to deve lop skill in making up lor varying co nditions. 
2 Semester Hours 
l\ IAKE-UP TECHNIQUES (2): A continu ation of Make-Up Tech-
niqu es ( l ) . 2 Semester Hours 
SCENE DESIGN AND LIGHTING (I): A general course in stag-
ing techniqu es bas ic to televis ion and the thea ter; stage fundam en-
tal s, sce ne design, stage ca rpentry, sce ne paint in g, stage lighting and 
costuming. 2 Semester Hours 
SCENE DESIGN AND LIGHTING (2): A continuation of Scene 
Des ign a nd Lighting ( I ). 2 Semester Hours 
ADVERTISING • JOURNALISM 
( / ) . 
J fC frOJll J 
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ADVERTISING 
:\.D E R T IS I 0:G i ~ the chi cl ~al e~: 1 : ; 1n of the product~ of .\ n1 e ri · 
ca n b usin ~~and indu st ry. I t is o ne or th e impon am tool~ of man · 
<~gem nt , a nd a ,·ita ! adjun ct o f nea rl y ;ill vocat iom and prorc~~ion s . 
T he domi nan t influ e nce o f ach -c ni sing i~ r<.:flened in nery lorm or 
com111erce, and in eve ry Am eri ca n h o:11e. It is th e fo undati o n o l 
radio, te lev isio n , th e press a nd a ll other lonn. of e nte rta inme nt 
;1nd comn1uni ca tion. 
T he advertising curri culu111 IS d esigned to teach stud e nts th e 
prin cipl e und er lying adverti sing techniqu es used in everyd ay 
wo rk , a nd to provid e supervised o p ron unit y fo r app li ca ti o n o f 
th ese ad vert ising prin c ipl es in class roo.11 practi ce. 
At Colum bia eve ry prin c ipl e a nd procedure in adve rti sing is 
ta ug ht th ro ug h actual pract ice, by systemat ic labo rato ry \\·ork, by 
frequ e nt cont;1cts with adverti sing lead e rs in th e ir respecti ve fi e ld s. 
T rips take n to re prese ntat i,·e ad vertising d epartme nts of news· 
papers ami re tai l stores; num ero us survey visits to leading adver· 
ti sing age nc ies a nd direc t m a il concerns; impecti o n to urs o [ e n · 
g rav ing compa ni es, printing es tabli shJu e illS a nd orga ni zat io ns spec· 
ia l izing in o th er advert ising medi a; - al l fo rm a regu hr part o f 
the curri culum . 
Class takes advantage 
of summer weather and 
lake front location of 
College 
Students get practical 
experience sitting-in on 
advertising agency staff 
conference 
Columbi a stude m s in ad ve rti sing learn 
chi e fl y by d o ing, b y act ua ll y crea ting 
eil cll part o f an ad vert ism ent th emse lves, 
and b y \\·orking o n eve ry as pect o f vari-
o us ad vert ising ca mpaig n s. 
T his th oroug h , work-s ho p me thod 
e mployed in teaching all ph ilses of ad -
ve rti sing-copy wr iting, la yo u t \I"Ork , p ro-
du cti o n , sa les, e tc., is respo nsib le ror th e 
hig h leve l o f pro fess io na l compete nce 
''" h i c h Co lu 111 b i a Co II e g e s tud e n t s 
achi eve. 
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ADVERTISING (1): The theory, principles and application of 
advertising. The planning of advertisements, the copy plan, layouts, 
advert ising mechanics and media, schedules and appropriations, 
the advertising agency, and related topics. The organization of 
advertising, the economic significance of advertising, its social im-
portance, the practical uses of advertising, its relation to modern 
business organization, its place in the marketing plan, advertising 
research, preparation for an advertising campaign. 
2-4 Semester Hours 
ADVERTISING (2): A continuation of Advertising (1). 
2-4 Semester Hours 
RETAIL AND NATIONAL ADVERTISING PROCEDURES (1). 
Prerequi site: Advertising ( I) a nd (2), or consent of instructor. The 
app li ca tion of th e various prin ciples of advertising to specific retail 
;• :1d na tiona I ca mpa igns. L a boratory work in oq;. tn izi ng advert ising 
]J t .. ;t cts for sma ll and large businesses; u sing copy, lay-out, re-
sea l 1'11 data, direct ma il a nd a var iety of medi a. 2- ·4 Semester Hours 
RETAIL AND NAT IONAL ADVERTISING PROCEDURES (2) : 
A continuation of R eta il and Nationa l Advertis ing Procedures ( I). 
2- 4 Semester Hours 
RET,.\JL ~-\ N D NATIONAL ADVERTISING PROCEDU RES (3): 
A co ntinu a ti on of Reta il a nd at iona l Advertis ing Procedures (2). 
2- 4 Semester Hours 
RETAIL AND NATIONAL ADVERTISING PROCEDURES (4): 
A continu ati on of R etail and Nationa l Adverti sing Procedures (3). 
2- 4 Semester Hours 
.-\ DVER T IS INC COPY WRITING ( I) . Prerequi site: Advertising 
( I) an d (2), or conse nt of in stru ctor. This is a co urse des igned to 
provide th e stud ents with a n understa nding of the general princi-
ples under! yi ng the writing of magaz ine, newspaper, trade pu bli-
ca ti ons, and outdoor advert ising. Critical evaluation of actual ad-
vert isements is combined with pract ice in th e preparation of 
original cop y. 2 Semester Hours 
CO L ~ I B l :\ co 
D ER T I 1 G COP Y W RIT I NG (2): 
t i ing Cop W riting ( I) . 
L E C E 
d r· 
D ER T I l NG COPY W RITI NG (3): A con tinu ation of d r-
ti ing Copy W riting (2). 2 me ter Hour 
ADVER T ! l NG COPY W RIT I NG (4). continu ati on of d er-
tising Copy W riting (3). 2 Seme te r H ours 
DVER T JSJ G LAYO T CO STR UCTJO ( I). Pre req ui si te : 
Ad verti ing ( I) a nd (2), or consent of in tru ctor. pra t ica l cour e 
in th e prin cipl es of preparing effecti ve advert i ing Ia ou t for 
vari ous kinds of medi a. Principles of unit y, coherence, em pha is, 
contras t, a nd th e rhythrn o f movement in ad verti sing layout CO II -
stru cti on will be stressed. ~Semes te r Hours 
ADVERTISING LAYOUT CONSTRUCT ION (2): A continu a-
ti on of Ad verti sing Layout Constru cti on ( I). 2 Se me ter Hours 
ADVERTISING LA YOUT CONSTRU CT ION (3): A continu a-
ti on of Ad verti sing Layout Constru cti on (2). ~Semes te r Hours 
ADVER T ISING L AYO UT CONSTRUCTION (4): A continu a-
ti on of Ad verti sing Layout Constru cti on (.'-1). 2 Se mester Hours 
ADVE RT ISI NG PROD UCTION (1). Prerequi site: .-\cl ve rti sing 
( I) a nd (2) , or conse nt of instructor. Stud y of the va ri ous processes 
of mecha ni ca l reprodu cti on, including lett erp ress, lith ograph y a nd 
gravure. Typography, ph otography, d raw ing, engrav ing a nd electro-
typ ing as esse n tia l pa rt s ()[ the process of produ cing printed work 
a nd magazines. 2 Ser nester Hours 
ADVER T ISING PROD UCT ION (2): A continu ati on o l Ad verti s-
ing Produ cti on ( I). 2 Scrnester Hours 
ADVER T ISI NG AGENCY PROCED U R ES ( I) . Prerequi site: 
Ad verti sing ( I) and (2), or consent o l instru ctor. T hi s course dea ls 
with th e day-to-day pro blems a nd procedu res of advertising age ncies 
and departments. Practi ca I experi ence is obta i ned in such ph ases 
of age ncy operati on as space buying, adverti sing es tim ates a nd 
schedul es, handling custon rers accounts, etc. 2 Sernes ter H ours 
Students learn selection of 
appropriate type styles and 
sizes 
Advertising classes study the 
various printing and engrav-
ing processes 
Instructor assists stud nt in 
planning adv rtising lay- out 
Student describes special fea -
tures of a product for adver-
tisement 
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ADVERTISING AGENCY PROCEDURES (2) : A con tinuation 
of Advert ising Agency Proced ures ( I). 2 Semester H ours 
DIRECT MAIL ADVERTISI G ( I) . Prerequisite: Advert ising 
( I) and (2), or consent of instru ctor. The principl es of Di rect i\ Jail 
Advertising, embracing market analys is, le tter writing for business, 
copywrit ing, light layout, postal regul a ti ons, ma iling li sts, pro-
motiona l campaigns, mail depa rtm ent effi ciency, cata log wri ting, 
an d survey of current advertisi ng campa ig ns. 2 Semester H ours 
DIRECT MAIL ADVERTISING (2) : A con tinu ation of Direct 
i\ la il Ad vert ising ( I). 2 Semester H ours 
PRINCIPLES OF MARKETING (I): A study of the nature of 
marketing; marketing functions and institutions; retailing and 
wholesaling practices ; manufacturer and middleman relations ; the 
consumer and marketing; a nd marketing legisla tion . 
2-4 Semester H ours 
PRINCIPLES OF MARKETING (2): A continua tion of Princi-
ples of i\ larketi ng ( I). 2- ':l Semester Hou rs 
MARKET RES EA R C H AN D ANALYSIS METHODS ( I). Pre-
requi site: Principl es of i\f arketing ( I) a nd (2), or consent of in-
structor. The practica l a pplication of scientifi c methods in th e 
a na lysis of advert ising and marketing problems a nd in the con-
du ct of market resea rch in vest iga tions an d studi es. Procedures for 
e ffectively condu cting market research a nd analys is are presented 
a nd fo ll owed by a n act ua l market ana lys is by the students, in volv-
ing p lann ing, interpreta ti on a nd presentat io n of res ults. 
2 Semester Hours 
MARKET R ESEAR C H AN D ANALYSIS METHODS (2): A 
continua ti on of Market R esearch and A nal ys is Methods ( I). 
2 Semester Hours 
ECONOi\ IlCS ( I): Bas ic princip les of th e economi c sys tem ; prob-
lems of production , d istribution and co nsumption, monopoly, com-
pet it io n, mon ey; gove rnm ent co nt ro l of business. 2 Semester Hours 
ECONOi\ IJ CS (2): A continuation of Econom ics ( I). 
2 Semester H ours 
C 0 L l ,\1 B I A COLL 
B JN' ORG ( I): n int rod u to cou in bu i-
ne . Topi u ion will in cl ud e the t p , fun lion , orga ni za-
tion, opera ti o n, ontrol , and prob lem of bu ine organ iza tion . 
2 Semc ter Hour 
B ! NESS ORG N IZATIO N (2): A continuation of Bu ine 
Orga ni za tion ( I). 2 Seme ter Ho ur 
P ER SO EL MANAGEMENT ( I): Newer concept io n of per on-
nel relations. Instrume nts of personnel control such as appli cat ion , 
tra nsfers, promotions, discharges, merit ratings, job a nalys is. Edu ca-
ti o n, training a nd adjustme nt of the empl oyee. Employee in ce ntives 
;tttd rcw<tnls. 2 Semester Hours 
PERSONNEL MANAGEl'viENT (2): A continu a tion of Personnel 
~ l a nagem e nt ( I). 2 Semester H ours 
B USIN ESS PSYC HOLOGY ( I): The basic principles of psychology 
appli ed to the hum an relations in the business world. fethods of 
mo ti va ting people to greater efforts; th e e limin a ti o n of inter-personal 
friction: prob lems in hum a n eng ineering. 2 Se meste r Ho u rs 
B USINESS PSYC HOLOGY (2): A co ntinu a tion of Business Psy-
cho logy ( I). 2 Se mes ter Hours 
SA L ESJ'viANS HIP ( I): The psychology of sa lesma nshi p; techniques 
of influ enc ing people. Types of sa lesma nship and types of sa lesmen 
and their respective merits. 2 Semester Ho urs 
SA L ESMANS HIP (2): A continu a tion of Salesmanship ( I). 
2 Semester Hours 
PUBLICITY ( 1): Practi ce in writing news releases. T he course 
stresses wr iting of lead paragraphs und er deadline conditions and 
va ri o us styles of ·writing to fit se lec ted medi a. 2 Semester Hours 
P BLICITY (2): A continu ation of Publicity ( I). 
2 Semester Hours 
7-1 C 0 L U 1\ l B I A COLLEGE 
PUBLI C R ELATIONS ( I): Pr in ciples of publi c re la tions; creati on 
of good will ; employee, custom er, stockholder, and community 
relatio ns. 2 Semester H ours 
PUBLIC R EL AT IONS (2): A con t in ua tion of Pu blic R elations 
( I) . 2 Semester Hours 
R ADIO WRITING-COMMERCIAL CONTI UITY (A, B,C,D): 
W riting commercial rad io copy, analys is of style a nd techniques in 
rela tion to the product advertised a nd consumer appeal. Students 
rece ive practice a nd exercise in the writing of spot a nn ou ncements, 
a nd short and long commercial a nnouncements. 
2- -l Semester H ours 
TELEV ISION WRlTING- COi\ l i\ lER C IAL (A,B,C,D): Creation 
a nd scripting o [ visua l com mercia ls for spot, fi lm a nd "across th e 
ub le" se lling .. 1 ntegrat i ng ca mera angles, trick photography, slides, 
film , ca rtoons, a nd studi o sett in gs into commercia ls. 
2- 4 Semester H ours 
BUSINESS PRI NC IPLES AND PROCED UR ES (A- 1) (A-2). Pre-
requi site: Consent of th e Dea n. A course whi ch combines various 
units [rom the fi elds o f economics, advertising, business organiza-
ti on, marketing, e tc. 2- -1 Semester Hours 
BUS I NESS PRJ CIPLES A D PROCEDU R ES (B-1) (B-2) . Pre-
requisite: Consent o f the Dea n. A continuat ion o f Business Princi-
pl es and Procedu res (A- 1) (A-2. 2-4 Semester Hours 
BUSINESS PRI NCIPLES AN D PROCED URES (C-I) (C-2. Pre-
requ isite: Consent of the Dean. A continuat ion o( Business Princi-
pl es a nd Procedures (B-1) (B-2). 2-4 Semester H ours 
Bl SI ESS PRI NCIPLES AND PROCEDU R ES (D-l ) (D-2). Pre-
requisite: Co nsent o [ the Dea n. A continuati on of Business Princi-
ples a nd Procedures (C- 1) (C-2). 2-4 Semester H ours 
Cla ss visits with specialists 1n 
di s play adv erti si ng 
Le arning about re tai l a dve r-
tising at a major deportment 
store 
Students tour composi ng 
room of a metropol :tan new s-
paper 
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JOURNALISM 
JOURNALISM is the broad field of writing. It encompasses the 
many thousa nds of men and women, for whom writing is a pro-
fess ion. Journalism is the newspaper reporter, editor and fore ign 
correspondent, fea ture writer, editorialist a nd publicist. It is the 
specia l skill of the a uthor o f novels and short stori es; the writer of 
commercia l continuity a nd dra matic shows for radio and television ; 
th e writer for popular magazines, trad e journals, house organs and 
finan cial publications. ln a word, journalism is the practical ap-
pli ca tion of writing to a wide variety of businesses and professions. 
Journalism, the fi eld of professional writing, is the vehicle by 
which man y me n a nd women have achi eved important and re-
warding careers in the newspaper, advertising, publishing, radio 
and telev ision industri es. 
Columbia Coll ege provides practi ca l and intensive training 111 
eve ry aspect of journali sti c writing. Wheth er th e student is interes t-
eel in writing fiction or non -fi ction ; whether he intends to work 
for newspapers, magaz ines, ad verti si ng age ncies or radio and tele-
vision sta t io ns- he rece ives expert in stru cti o n a nd realisti c practi ce 
in a wide var ie ty o[ courses specia ll y deve lo ped to mee t professional 
sta nd ards. 
The Colum bia student studies and learns under the close a nd 
persona l supervisio n of instru ctors who are themselves outstand-
ing writers in th eir particu la r fi e lds of journali sm. 
The student ga ins professional exper ience in classroom situations 
which closely simul a te the "on th e job" co nditions he or she 
will find in th e journalistic world. 
C 0 L l ' .\1 B I .\ C: 0 L L E c; E II 
FUN D A i\1 £ T A LS Of \VRI T I1 G ( I) : A comprehe nsive re1·ie 1,. 
o f g ra mm a r. The intensive stud y o f th e prin cipl es o [ rh e to ri c, " ·ith 
spec ia l em phasis upo n se nte nce a nd paragra ph o rga ni za ti o n, c lea r· 
ness a nd effec ti ve ness o f ex press ion. Pra cti ce in va ri o us L ' pes o [ 
\\Tiling. 2- ·1 .Se mes te r H o urs 
F UN D A J'-I EN T A LS OF WRITI NG (2) : A contin ua ti o n o ( Funda-
Jn e JH a ls o f \\'riLing ( I) . 2-·1 Se m es te r H o urs 
C R EATI VE WRIT I NG (A· I) (A -2): A co urse d es ig ned to d evelo p 
e ffecti ve techniqu es of writing crea ti ve ly. Guid a nce is prov ided [o r 
.~ tude nts d es iring to d evelop facility in writing sho rt sLOr ies, dra m;1 
and lo nge r fo rnL5-0 f na rra ti o n . 2- ·1 Semes te r H o urs 
CREATIVE WRITI N G (B-1) (B-2) : A con t inu at io n o[ C reati ve 
Writing (A- I) (A-2) . 2-·1 Sem es te r H o urs 
C R EATJVE WRITI NG (C-l ) (C-2) : A continu a ti on o f C reati ve 
Writing (B-1) (B-2) . 2-'1 Sem es te r H o urs 
C REATIVE WRITING (D -1) (D-2): A continua ti o n o f C rea ti ve 
\\'riLing (C-1) (C-2) . 2--J Sem es te r Ho urs 
VO CA B UL\RY B UILDING ( I): ;\ prac ti cal course in voca bul a ry 
deve lo;m1 e n t a ncl pronun cia ti o n . T he mea ning and correct usage 
o i" wo rd s is studi ed fro 111 th e standpo int of hum a n CO llllllUni c Hi o n. 
A va rie ty of classroom exercises se rves to d ee pe n a nd exte nd th e 
:1ve rage vocabulary. 2 Se n1 es te r H o urs 
VO C AB ULARY B U ILDI NG (2) : A continu a ti o n o [ Voca bul ar y 
Bui lding ( I) . 2 Se n1 es lcr H o urs 
VOCA B U LARY B U ILDI NG (3) : A continu a ti o n o [ Voca bul a r y 
Building (2) . 2 Se mes te r H o urs 
VOCA.B U L ·\R Y B U ILD! NG (·l ) : r\ co ntinu a ti o n o r Voca bu la ry 
Building (3) . 2 Sem es te r H o urs 
F U NDAJ\IEN T A LS OF .JO U R NA LISi\f ( I) . Pre requi site : Funda -
nl e nta ls o f \ ·Vriting ( I) a nd (2), o r con sent of in stru cto r. A broa d 
survey o f th e fi e ld of jo urn a li sm, in cluding a stud y o f newspapers, 
m agaz in es and h o use organs. Tb e stud ent gain s a n uncl e rsta nd i ng 
o f th e respo nsibiliti es and requirem e nts of jo urn a li sti c 11·o rk , a nd 
th e im porta nce of jo urn a li sm as a sys tem o [ CO llllllllni ca ti o n . L ee-
Lures, di scuss io ns, movies, vi sits to loca l n e11·s p<1pe r pl a nts, and in -
te rvi ews with journa li sts . 2-·l Se mes te r H o 11rs 
Class project in writing 
A BACKGROUND OF JOURNALISM SKILLS 
.. 
. ~ •" .. 
,.,~· ...... 
•' .•. 
.. 
. ·· / 
v -;t\ ... 
Proofing a news story Writing headlines 
Editing 1 I e e typ e copy 
Sto ry conf e re ne e 
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F UN DAMENTALS OF JOUR ALISM (2): A continuation of 
Fundamentals of J ourn alism ( I). 2-4 Semester H ours 
N EWS WRITIN G (l ). Prerequisite: Fundamentals of J ournalism 
(I) a nd (2) , or consent of instructor. Intensive practice in the 
gathering a nd writing of news. The fac tors that go into getting a 
good story by an effec tive interview. Development of a sound news 
se nse as refl ected in the writing of a complete news story. 
2 Semester H ours 
N EWS WRITING (2) : A continuation of N ews Writing (1) . 
2 Semester H ours 
N EWS WRITING (3) : A continuation of N ews Writing (2). 
2 Semester H ours 
NEWS WRITING (4): A continuation of N ews Writing (3) . 
2 Semester H ours 
NEW S EDITING AN D COPY-R EADI N G (1). Prerequisite : J ourn -
ali sm (I) a nd (2) , or consent of instru ctor . Editing copy for news-
pa per, m agazin e a nd industri al publica ti ons. Instru cti on includes 
copy-reading, h eadlin e writing, proof-reading a nd make-up. 
2-4 Semester H ours 
NEWS EDl T I NG AN D CO PY-R EADI N G (2): A continu ation of 
News Editing and Copy-reading (I). 2-4 Semester H ours 
R ADIO NEWS EDIT I NG ( I). Prerequisite: Fundamentals of 
' '\! ri ti ng ( I) a nd (2) , or co nse nt of in str uctor. Prac ti ce in news edit-
ing, news eva lu a ti on a nd grouping. Preparing news copy for radio 
a nd television. Ada pting press serv ices and local news copy; re-
porting a nd news ga thering sys tems. 2 Semester H ours 
R ADIO NE WS EDIT I NG (2): A co ntinu ation o f R ad io News 
Ed it ing ( I). 2 Semester H ours 
P UBLI C R ELATI ONS ( I): Pr in ci ples of pu bli c rela ti ons; crea tion 
of good vv ill ; empl oyee, customer, stockholder and community 
rela ti ons. 2 Semester H ours 
PUBLI C R ELATIONS (2): A continu ati on of Publi c R ela tions 
(I). 2 Semes ter H ours 
C 0 L l ' ~ r H f . C:OLLEC E 
P BLIC ITY ( I) : Pra ti ce in writing new rei a e; th c- ut e 
tr writing lead paragraph under deadline condition. a nd 
variou s styles of writing to fit el ct d media . 2 Seme: ter Hour. 
P BLICITY (2) : continuat ion of Publicit ( I) . 
2 Seme ter Hour 
RADIO WRITI NG- COMMERCIAL CONTINUITY ( -1 ) 
( -2) : Writing commercial radio copy; anal i of st le and tech-
nique in relation to the product adverti sed and consumer appeal. 
Students receive practice and exercise in the writing of pot an-
nouncement and hort and long commercial announcement . 
2-4 Seme ter Hou rs 
RADIO WRITING-COMMERCIAL CONTIN UITY (B- 1) 
(B-2) : A continuation of R adio Writing-Commercial Continuity 
(A- I) (A-2) . 2-4 Semester Hours 
R ADIO WRITING-COMMERCIAL CONTINUITY (C- 1) 
(C-2): A continuation of Radio ·writing-Commercial Continuity 
(B-1) (B-2). 2-4 Semester Hours 
R ADIO WRITING-COMMERCIAL CO NTINUITY (D-1 ) 
(D-2): A continuation of R adio Writing-Commercial Continuity 
(C-1) (C-2) . 2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (A-1) (A-2) : A course 
in writing and editing various types of radio scripts; characteri za tion , 
dialogue, plots, atmosphere, comedy relief, suspense, traged y, horror 
scripts, commercial dramatizations and adaptations. 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (B-1) (B-2): A con-
tinuation of Radio Writing-Dramatic Script (A-I) (A-2) . 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (C-1) (C-2): A con-
tinuation of Radio Writing-Dramatic Script (B-1) (B-2). 
2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (D-1) (D-2): A con-
tinuation of Radio Writing-Dramatic Script (C-1) (C-2). 
2-4 Semester Hours 
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THE MANY PHASES OF 
Radio dramatic 
PROFESSIONAL WRITING 
Publicity 
Television dramatic 
News reporting 
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TELEVISION WRIT! G-COl\Ii\IERCIAL (A- I) (A-2): Crea-
tion and scripting of visual commercials for SFOt, film and "across 
th e table" selling. Intergrating camera angles, tri ck photography, 
slides, film , cartoons, and studio settings into co:nmercials. 
2-4 Semester Hours 
TELEVISION WRIT! G-CO i\ 1 MERClAL (B-1) (B-2) : A con-
tinuation of Telev ision Writing-Commercial ( -1 ) (A-2). 
2-4 Semester H ours 
TELEVISJO 'VVRITI NG-COi\Il\IERCIAL (C-1) (C-2): A con-
tinuation ol Te l ev i ~ 1 o n \ 1\T riting-Com mercial (B-1) (B-2) . 
2-4 Semester Hours 
TELEVISION WRJTJNG- COI\ I l\ IERCIAL (D-1) (D-2): A con-
ri nuation of T elev ision Writing-Commercial (C-1) (C-2). 
2-4 Semester Hours 
TELEVISION WRITI NG-CREATIVE (A-1) (A-2): Analysis of 
TV script treatment, ::~s differing [rom a ll other mediun1s. Adapta-
ti on of radio, motion picture awl vaudev ill e techniques to TV. 
Creati on and writing ol dramatic, audi ence parti cipation, quiz type, 
fas hion , -d ucational , musical, and varie ty programs. 
2-1 Semester Hours 
TELF\ ' ISIO N WRITING- CREATIVE (B-1) (R-2): A continua-
ti o n o l ·1 e l::vision Writing·- Creative (A-1 ) (A-2) . 
2-4 Semester Hours 
TELE \ .ISIO WRITING- CREATIVE (C-1) (C-2) : A continu a-
ti on of T elevi sion Writing-Crea tive (B-1) (B-2). 
2-4 Semester Hours 
TELEV ISION WRITING - CREATIVE (D-1 ) (D-2): A continua-
tion ol Te levi sion \'Vr itir:~ g-Creative (C-1) (C-2). 
2-4 Semester Hours 
ADVERTISING PRODUCTION ( I). Prerequisite : Advertising 
( I ) a nd (2) , or co nse nt of instructor. Study of the various processes 
o l mechani n tl reproduction, including letterpress, lithography and 
gravure. T ypography. photography, drawing, engraving and electro-
typing as esse ntial pari.s of th e process of producing printed work 
and magazines. 2 Semester Hours 
c L L J:: G 
.\D ERTJ."L C PRODL CTJO,' (2): .\ continuation of .\ dverti -
ing Production ( I). 2 ."em ter Hou 
G "NER L PSYCHOLOGY ( I): An introduction to the ba ic 
problem~ of huma n h hav ior with mphasi. o n the d yna mit~ of ad -
justm nt : th e nature of huma n moti ,·a ti o n : the varietie. of human 
motion : probl ems of menta I con II in : th e cJ e,·elopment ol per on-
a lit y: mental h g ienc. 2-·1 . eme ter Hour. 
GEI\:ER :\L PSYCHOLOGY (2): .\ cominuation of Genera l P~y­
cholog ( I) . 2- ·1 'eme. ter Hours 
OCI L PSYCHOLOGY ( I): The rela tion hi p between the in-
dividual and the group in socie ty, the e ffect of group associa tion 
upon th e indi vidu a l, the proces e of group behavior. 
2-·1 Sem e~te r Hours 
OCI L PSYC HOLOGY (2): A continu a ti on of Socia l Psychology 
( I). 2-·1 Seme~ t e r Hours 
C:O TE.\IPORARY AFFA IRS (. \ -1) (:\ -2): \\'orld pro b l em~. 
th eir rel a tionships a nd interpretati o n. C urrem deve lopments o n 
the national a nd international sce ne fal l \\·ithin the scope of thi s 
course. T he objec ti ve of th e course is to prov ide th e student wi th a 
broad understanding o f important contemporary affa irs. 
2 Semester Hours 
CONTE IPOR ARY AFFA IRS (R-1) (R-2): A continuation of 
Contemporary Affa irs (A- I) (A-2). 2 Semes ter Hour 
CONTEi\ IPORARY AFFA IRS (C- 1) (C-2): .\ Continu ati o n of 
Contemporary Affa irs (B-1) (B-2) . 2 Semes ter Hours 
CONTEM PORARY AFFA IRS (D-1) 
Contemporary Affairs (C- 1) (C-2) . 
(D-2): A continu ati o n of 
2 Semester Hours 
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THE WORLD WE LIVE IN 
The purpose of the Columbia College curriculum is not onl y to 
provide the necessa ry techni cal and professional skills required in 
R adio, T elev ision , Adverti sing and Journalism. It also has as a 
majo r o bjecti ve famili a ri zing the student with various social a nd 
eco no mi c world pro blems. To meet this objecti ve, the college offers 
a seri es of inte res ting a nd instru ctive courses, covering a wide 
va ri e ty o f subj ects in contemporary affairs, current social problems, 
and socia l psycho logy. Students in these courses review current 
litera ture in th ese fi elds and make on the scene studi es of socia l 
pro bl ems. 
Students make on the spot 
study of prison conditions 
Students d isc u ss si gnif i-
cant world probl ems 
Clo ss tours news deport-
m e nt of giant press serv-
Ice 
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PSYCHOLOGY 
SECTIO N IV 
GE NE R A L PSYC HOLOGY ( I ): A n int rodu cti o n t o the 
basic problems of human beh avior with emphas is on the d ynamics 
of adjustment ; the nature of huma n motiva ti o n ; the varieties of 
huma n emotion; problems of mental conflict ; the development of 
personality; mental h ygiene. 2 Semester Hours 
GENER AL PSYCHOLOGY (2). Prerequisite: General Psych ology 
( I). A continua ti o n of Geueral Psychology (1). 
2 Semester H ours 
A BN ORNIAL PSYC HOLOGY. Prerequi site: General Psychology 
(I ) a nd (2) . Behavior p roblems a nd abnormalities, h ereditary and 
environmental factors in mental disorders, their symptoms a nd 
treatment. 3 Semester H o urs 
SOCI AL PSYCHOLOGY (I): The rela tio nshi p betwee n the in-
dividual and the group in society, the effects o f group associa tion 
upon the individu al, the process of group behav ior. 
2 Semester H ours 
SOCIAL PSYCHOLOGY (2): A co ntinuati o n of Soc ia l Psychology 
(I) . 2 Semester H ours 
BUSINESS PSYCHOLOGY (1) : The basic principles of psychology 
applit:!d to human rela tionships in the business world. Methods of 
moti va ting people to greater efforts; the elimination of inter-personal 
fri ction ; problems in human engineering. 2 Semester Hours 
BUSINESS PSYCHOLOGY (2) : A continuation of Business Psy-
chology (1) . 2 Semester Hours 
PRINCIPLES IN PSYCHOLOGICAL GUIDANCE : Approach to 
guidance in its various phases, psychiatric, medi cal, social, psychol-
ogical a nd recreation al; the· needs of people a nd their problems. 
2 Semester Hours 
DEVELOPMENT OF PERSONALITY: The growth of personality 
through adjustments to environmental pressure; normal and ab-
normal adjustments; theories of personality. 3 Semester Hours 
C OL :\f B I A C OLL EGE !l 
ENGLISH 
SECTION V 
FUN DAJ\lENTALS OF WRITING ( I) : A comprehensive rniew 
of grammar. The intensive stud y of the principles of rhetori c, with 
specia l emph asis upon sentence and paragraph orga niza tion, d ear-
ness and effectiveness of expression. Practi ce in va rious types of 
writing. 2-1 Semester Hours 
FUN DA l\fENTALS OF WRITING (2): A continuation of Funda-
mental s of Writi"ng (I) . 2-1 Semester Hours 
CREATIVE WRITING (A·I) (A-2). Prerequisite: Fundamentals 
of Writing ( I) and (2), or consent of instructor. A course des igned 
to develop effective techniques of writing creatively. Guida nce is 
provided for students des iring to develop facility in writing short 
stories, drama and longer forms of narration. 2-4 Semester Hours 
CREATIVE WRITING (B-1) (B-2) : A continuation of Creative 
Writing (A-1) (A-2). 2-4 Semester Hours 
CREATIVE WRITING (C-1) (C-2): A continuation of Creative 
Writing (B-1) (B-2). 2-4 Semester Hours 
CREATIVE WRITING (D-1) (D-2) : A continuation of Creative 
Writing (C-1) (C-2) . 2-4 Semester Hours 
RADIO WRITING-DRAMATIC SCRIPT (A,B,C,D) . Prerequi-
site: Fundamentals of writing (I) and (2), or consent of instructor. 
A course in writing and editing various types of radio scripts: 
characterization, dialogue, plots, atmosphere, comedy, relief, sus-
pense, tragedy, horror scripts, commercial dramatizations and adap-
tations. 2-4 Semester Hours 
TELEVISION WRITING- CREATIVE (A,B,C,D) . Prerequisite: 
Fundamentals of writing (I) and (2), or consent of instructor. An-
alysis of TV script treatment, as differing from all other mediums. 
Adaptation of radio, motion picture and vaudeville techniques to 
TV. Creation and writing of dramatic, audience participation, quiz 
type, fashion, educational, musical , and variety programs. 
2-4 Semester Hours 
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VOCABULARY BUILDING (l): A practical course in vocabulary 
development and pronunciation. The meaning and correct usage of 
words are studied from the standpoint of human commun!cation. A 
variety of classroom exercises serves to deepen and extend the 
average vocabulary. . 2 Semester Hours 
SURVEY OF CONTEMPORARY AND CLASSIC LITERA-
TURE: Significant writers in modern and classic literature in rela-
tion to psychological and social forces. Criteria of literary criticism, 
appreciation and enjoyment. 3 Semester Hours 
DRAMA TIC LITERATURE: A survey of outstanding examples 
of the drama from the classical to the contemporary. 
3 Semester Hours 
MODERN DRAMA (l): A study and analysis of outstanding 
examples of the modern drama, with emphasis l.tpon the social 
ideas of the period as reflected in the theater. The student analyzes 
form and structure as employed in modern dramatic literature. 
2 Semester Hours 
MODERN DRAMA (2): A continuation of Modern Drama (l). 
2 Selnester Hours 
WORLD LITERATURE: The reading and discussion of books 
which have had profound influence on modern thought. Selections 
from various fields. Literature, Social Science, Science, etc. 
3 Semester Hours 
INTRODUCTION TO THE STUDY OF THE NOVEL: The 
anatomy of the novel; historical survey of types, principles of 
criticism. 3 Semester Hours 
CURRENT READING: A survey of leading works of contemporary 
fiction and non-fiction, designed to enrich individual reading pro-
grams. 3 Semester Hours 
INTRODUCTION TO THE STUDY OF POETRY: An approach 
to poetry through the study of the elements of verse; a survey of 
outstanding examples of world poetry. 3 Semester Hours 
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SCIENCE 
SECTION VI 
S R VEY OF PHYSICAL SCIENCES (I) : The e lememn fact a nd 
prin ipl e in such phy ica l sc ience as Chemistry, Ph ics, Geology. 
3 Seme ter Hou rs 
SURVEY OF PHYSICAL SCIENCES (2): A continu a tion o( Sur-
vey o( Ph y ica l Sciences ( I). Prerequisite: Survey of Ph ys ica l Sciences 
(l) . 3 Semester Hours 
SU RVEY Of BIOLOGICAL SCIENCES (I): T he elementa ry (acts 
and principles of such biolog ical sciences as Anatom y, Phys iology and 
Genetics. 3 Semester Hours 
SURVEY OF BIOLOGICAL SCI£ 1CES (2): A continuation o( 
Survey of Biological Sciences (I). Prerequisite : Survey of Biolog ical 
Sciences ( I) . 3 Semester Hours 
H EALTH AND PHYSICAL EDUCATION: The structure a nd 
fun ctions of the human mechanism. Development and a pprecia-
tion of hea lth and of ph ys ica l tra ining necessa ry to sustain it. 
2 Semester Hours 
H UMAN HER.EDITY: T he basic principles of genetics a ppli ed to 
man . The mechanisms of inherita nce, domina nce, sex linkage a nd 
sex de termina tion ; problems of eugeni cs. 2 Semester Hours 
APPLIED SCIENCE ( I): This course is des igned to provide th e 
student with a n understanding of the use and opera ti o n of mecha n-
isms and items of everyday use. R efrigerators, gas ranges, dmg 
products, (urniture, glass, electri c appli ances, etc., wi ll be comid ered . 
Emphas is placed on acqu a inting the student with the classes of 
products which he may be called upon to popularize in the adver-
ti sing, radio broadcasting and telev ision profess ions. 
2 Semester Hours 
APPLIED SCIENCE (2): A continuation of Applied Science ( I) . 
2 Semes ter H ours 
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SOCIAL SCIENCE 
SECTION VII 
INTRODUCTORY SOCIOLOGY: A survey of group life as it is 
evolved in our present-day society. Problems, brought about by 
social change, are studied. 3 Semester Hours 
CONTEMPORARY SOCIAL PROBLEMS: The world scene as a 
background for understanding and interpreting the many problems 
which now exist. 2 Semester Hours 
SOCIAL ECONOMICS: The rise of the industrial era; money, bank-
ing, industry, business, market practices, governmental control, con-
sumer organization, labor unions, taxes, economic change, socialism 
and fascism. 3 Semester Hours 
INTRODUCTION TO THE STUDY OF CULTURE: A prelimi-
nary study of the psycho-social environment; customs, mores, folk-
ways, language. 3 Semester Hours 
AMERICAN MINORITY GROUPS: A survey of racial and na-
tional minority groups in America, covering their Old World back-
ground, their cultural characteristics and their influence on Ameri-
can life. 2 Semester Hours 
CULTURES OF THE WORLD: An inclusive survey of the social 
organization, religious practices, arts and economics of various primi-
tive and old societies. Prerequisite: Introduction to the Study of 
Culture, or consent of the instructor. 3 Semester Hours 
HISTORY OF CIVILIZATION: A brief survey of the development 
of civilization from ancient times to the present, with emphasis on 
the forces and factors that have contributed to the emergence of 
modern social, political and economic institutions. 
3 Semester Hours 
AMERICAN POLITICAL AND SOCIAL HISTORY: A survey of 
the development of American political, social and cultural institu-
tions from the period of exploration to the present. 
3 Semester Hours 
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I TER AT! : Hi tori cal ba kgTound o( ur· 
rem imern a tiona l onfl i . lnt rnational law and major trea tie. 
Politi ca l philo ophi e of world powe1 . 3 em ter Hour 
FOR r 0 C RR£ T PROBLEMS: Thi i a di u ion cia , 
devot ·d to urrem 1 robl em of ocio logica l ignifi c.:•nce, uch as 
labor politi , econom i , foreign affairs, etc. In this cia , the 
tud nt lea rns to expre s him elf effe tivel wh il e becoming fam ili ar 
with important pha es of ' orld and national affair. 
2 Semester Hours 
i\fODER EU ROPEAN HISTORY: T he Histor of Europe from 
th e 16th ce ntury to the prese nt: the Renaissance and Rdorm ation, 
the French R evolution . T he Period of En lightenment, emergence 
of modern states; the origin s of World ' Nars I a nd 11. 
3 Semester Hours 
HISTORY OF LATIN Ai\fE RI CA: The political, social and cu i-
lUra! development of coun tri es in Central and South America from 
the period of colonizat ion to the present. 3 Semester Hours 
WORLD GEOGRAPHY ( I): An introductory survey of the dis-
tribution and characteri st ics of the elements of the natural environ-
ment with particular reference to the bearing of the natura l environ-
ment on th e economi c Ii£e of the social groups. 3 Semester Hours 
WO RLD GEOGRAPH.,Y (2) : A con tinuation of World Geograph y 
( I). Prerequisite;. Wo,J;Jcl Geography (1) . 3 Semester Hours 
FINE ARTS 
SECTION VIII 
ART APPRECIATION: Basic principles for the unders tanding and 
appreciation of art. Lectures, discussions, and fi eld trips to nearby 
mu seums, ga ll eries and ex hibits. 2 Semester Hours 
MUSIC APPRECIAT IO 1 : T he major principles contributing to 
listen ing pleasure and characterizing the best in music. Students 
wi ll be guided in listening to representative musical masterpieces. 
2 Semster Hours 
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EDUCATION 
SECTION IX 
CURRENT PROBLEMS IN EDUCATION: A study of representa-
tive problems in the current American educational sce ne. 
3 Semester Hours 
HISTORY OF EDUCATION: This course serves to give students a 
deeper unders tanding of current practices and problems in educa-
tion by tracing their histori cal development. 3 Semester Hours 
PHILOSOPHY OF EDUCATION: A study of the significant cu r-
rents of thought and their influence on modern education. The 
meaning of edu cation, educational aims and values, democracy and 
education, ideals. 3 Semester Hours 
AMERICAN EDUCATION: The nature and funttion of the 
American educational system. Basic issues confronting American 
schools in a changing society. Traditional and progressive ap-
proaches to educational problems. 2 Semester Hours 
EDUCATIONAL PSYCHOLOGY: A study of the problems of 
learning as they apply in the classroom situation. R ecent research 
and theories of learning, laws of learning, conditions affecting learn-
ing. 3 Semster Hours 
METHODS OF TEACHING SPEECH (I): Methods and materials 
of teaching speech, the organization of units of instru ction, methods 
of evaluating student progress, diagnosti c and remedial techniques 
for the classroom. 3 Semester Hours 
!vfETHODS OF TEACHING SPEECH (2) : 
1\ fethods of T eaching Speech (I) . Prerequisite: 
ing Speech ( I) . 
A continuation of 
Methods of Teach-
3 Semester Hours 
RAD IO IN EDUCATI ON: The meth ods of utili zing radio in 
reaching th e objecti ves of th e curri culum: development of extra 
curr icu lar racl ;o ac ti viti es and workshops; a stud y of critica l li sten-
ing standa rd s: met hods of eva lu ating edu ca tional broadcasts. 
2 Semester Hours 
STU DENT TEACHING: Observation and participation in one of 
the coopera ting schools, where the student receives his first experi-
ence in teaching under the guidance of a carefully selected director 
in the best public and private schools in the Chicago area. 
5 Semester Hours 
TUITION AND FEES 
r enili a L and dipl ma 1 10.00. 
olu mbin allege is full y appro 1ec/ for the train ing of t'e tera n 
1111der th e C . / . Rill of H igllfs. 
In th o( 
rr n . aJ-•, pl a n ror P· }'ll1C 11L r LuiLOJl 111 in L:-tllm Ill 111:1}' b 
arr:1ng d wit h Lh l 
HOLIDAY CALENDAR 
19 5 1 - 19 52 
J nstru ction begins ______________________ W-ednesday, September 12, 9:00 A.i\L 
T h anksgiv ing Day holid ay ____ ___ ___ _____ __ ______ ____ _Thursday, November 2~ 
Christmas Vacation begins ________________ Friday, December 21, 5:30 P.M. 
Instruction resumed _________________ _________ Thursday, January 3, 9:00A.M. 
i\kmorial Da y holiday _____________________________________ _______________ friday, May 30 
Independence Day holiday ______ ____ _________ _______ ___________________ _ Friday, July 4 
Ac:-td emi c Year end s ____ ______ ______ ______ __ ________ Friday, A ugust 22, 5:30 P.M. 

COLUMBIA 
410 SOUTH MICHIGAN BOULEVARD 
CHICAGO 5, ILLINOIS 
TELEPHONE WABASH 2-6761 
